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other parts of their life that the inexorable process 
of burnout is set in motion”

If let unidentiied, burnout is imminent. Burnout 
can impair judgment, impact our moods, and distort 
our ability to evaluate situations objectively. hese 
are skills we rely upon to be efective with students, 
parents, and colleagues. Idealism and enthusiasm 
may become cynicism; self-responsibility may turn 
to blaming others; and cooperation can disappear 
into distrust. You may experience more frequent 
intense feelings of unhappiness, powerlessness, 
isolation; frustration, and physical and emotional 
exhaustion. Your attention span gets shorter and 
your tolerance level decreases. he youth we serve 
seem to need more and more of us, yet we are less 
and less willing to go the extra mile. You may ind 
yourself going through the motions, doing as little as 
possible to get through the day. Eventually, you may 

lose your commitment to those who rely on you.  It 
is vital to recognize the red lags of the early stages 
of burnout. If we do recognize symptoms early on, 
we can catch it before we lose yet another dedicated 
staf member. We can help staf regain balance 
instead of a long recovery period. Ruth Luban says 
people who approach their career from a sense of 
contribution, who see their jobs as an opportunity 
to innovate, people with a great deal of empathy and 
compassion, are most likely to burnout. She adds, 
“Recognizing burnout requires an understanding 
of the physical, mental, and emotional characteris-
tics. True burnout has a certain degree of all three 
components below.”

Physical characteristics Low energy, chronic 
fatigue, somatic complaints such as chronic head-
aches, increased susceptibility to illness, back pains, 
nausea, muscle tension, changes in eating habits, 
and sleep diiculties.

Emotional characteristics  Feelings of hope-
lessness, helplessness, irritable, trapped, feeling of 
emptiness, nothing let to give, irritability, disen-
chantment, and loneliness

Mental characteristics  Self-critical, cynical, 
indecisive, pessimistic, negative judgments of others.

With more demands on educators than ever before 
and a desire to be all things to all people, oten 
stretching ourselves too thin, many are experienc-
ing early symptoms of burnout. Even newcomers 
aren’t immune. Sadly for some, it may mean leaving 
the ield. Yet for most, the cure is to recognize the 
red lags of burnout and to ind ways to rekindle 
the passion they once felt for their work. If you have 
noticed some of the warning signs in yourself or a 
colleague, it’s crucial to begin practicing these tips 
before reaching the point of throwing in the towel. 

Maintain Healthy habits  Regular exercise is 
a good way to relieve stress, any form of aerobics, 
Pilate’s or yoga, eat a sensible diet, and get lots of 
rest; lack of sleep can leave your nerves raw and in 
no shape to meet the challenges of teaching today — 
when you’re not at your best your work will sufer.

Practice Time Management Use your time 
wisely. Don’t try to do everything at once, set goals 
that are challenging but realistic, avoid procrastinat-
ing; the feeling of accomplishment will energize you. 

Stay aware and assess your level of stress regularly 
and take steps to reduce it when it’s high, make a list 
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be based on the midpoint of that 
range. For example, admitted 
students in the class of 2014 at 
the University of Georgia had an 
SAT middle 50% range of 1800 to 
2060. he midpoint of this range 
is 1930. Since this represents a 
“middle of the road” score, we 
encourage our students to add 
another 100 points for SAT and 
another 2 points for the ACT; 
thus, a good SAT target score 
for the University of Georgia is 
around 2030. 

4. Consider score require-
ments for scholarships. 

If there are scholarships that the 
student is interested in pursu-
ing—whether from local orga-
nizations, speciic colleges, or 
national associations—have the 
student research them to see 
whether there are SAT and ACT 
score requirements, or informa-
tion regarding the average scores 
of previous recipients. As with the 
average score range of prospec-
tive colleges, ideally the student 
should note these scores and 
seek to achieve a score 100 points 
higher on the SAT or 2 points 
higher on the ACT.

5. Study the data and 
determine a target score. 

Start with a student’s previous 
test score, and ask the student to 
estimate a realistic score increase, 
based on the time and efort that 
the student expects to invest in 
preparation for the test. hen, 
consider the average scores of 
prospective colleges and poten-
tial scholarships; is the student’s 
target score the same as or 
higher than the average scores of 
previously admitted and awarded 
students? If a student’s target 
score is only 50 SAT points or 1 
ACT point shy of the average test 
scores at his or her irst choice of 
college, that can be encouraging 

and motivating in the application 
process. But when a student’s tar-
get score is well below a school’s 
average, we still try to encour-
age realistic expectations. We 
certainly support our determined 
students who choose to apply to 
such “reach” schools, but the data 
we have gathered allows us to 
provide a honest opinion about 
their prospects for admission, and 
we suggest applying to several 
schools whose standardized test 
score averages are roughly in line 
with realistic target scores. 

Children today are taught that 
anything is possible, but those of 
us working with college appli-
cants know that while this might 
have been true in kindergarten, 
it is oten not the case by the 
end of their high school careers. 
he fact that some colleges are 

unattainable can be a disappoint-
ing revelation for many students 
and even their parents, so it’s 
important to provide them with 
a reasonable basis upon which 
to make informed decisions in 
the application process. Help-
ing students set a target SAT or 
ACT score is about more than 
just ensuring they raise their test 
scores and reach their potential; 
it’s about helping them to set 
realistic expectations about their 
prospects for admission and help-
ing them to identify the colleges 
where they are likely to stand out 
and excel. 

Vicki is with Powerscore Test 
Preparation. She can answer any 
questions you may have about the 
SAT by e-mailing her at vwood@
powerscore.com or visiting their 
website at www.powerscore.com.







18       LINK for Counselors | www.linkforcounselors.com

but require certain skills and competencies to 
make sure they are able to support irst-generation 
students.

What School Counselor Skills And Com-
petencies Are Needed?

School counselors describe a host of skills they feel 
are necessary to successfully address “summer melt” 
(Figure 3).  With leadership as a core focus, passion, 
personal determination, grit, conidence in one’s 
college and inancial aid knowledge, and ability to 
support students throughout the transition process 
were all seen as essential skills. Counselors also need 
to be creative and lexible when addressing barri-
ers and concerns. One counselor discussed meeting 
with students and parents at Starbucks because there 
was no access to the school building when they were 
available to meet. Another counselor shited his 
hours toward the evening to accommodate student 
work schedules.  One counselor even helped a par-
ent rent a car to drive a large group of students to 
freshman orientation. 

Additionally, counselors must have the skills and 
conidence to advocate on behalf of their students 
to university and college admissions, inancial aid, 
housing, and student afairs oices all while teaching 

students how to advocate for themselves.  Dur-
ing the summer months, this can include: build-
ing rapport, listing important tasks and timelines 
for completion, providing direct outreach via text 
messages, emailing students, communicating with 
parents, adjusting work hours to meet student and 
parent schedules, establishing outside contacts, and 
forming collaborative relationships to address “sum-
mer melt” in creative partnerships.

Forming Collaborative Partnerships, 
Think Outside Your Staf

In St. Louis, Missouri, “summer melt” is deined 
as a community problem, not the sole purview of 
high schools or colleges. Consequently the “sum-
mer melt” strategy in St. Louis is a collaborative 
one – bringing together counselors from middle 
and high schools, with inancial aid, admissions, 
and transition advisors from non-proits and higher 
education. 

he High School to College Center is coordinated 
by St. Louis Graduates, a collective impact network 
focused on year-round strategies to increase college 
degree attainment by low-income, irst-generation 
students. he network mindset sets the tone for the 
Center, where counselors set aside their institutional 
ailiations to focus on the needs of the students who 
drop in. his past summer, the team staing the Cen-
ter consisted of 37 counselors from 23 area middle 
and high schools, plus representatives of 16 colleges 
and four non-proits. At the St. Louis Center, it’s 
not unusual for a representative of a local four-year 
college to counsel a student to attend the commu-
nity college – all who participate agree to a guiding 
principle of putting the needs of students irst.

he integrated model blends in-person counseling 
with near peer outreach and nudge texting. College 
students make calls to recent high school gradu-
ates to see if they need help, and provide the initial 
welcome when they come to the Center. heir ability 
to say “I’ve been there and the Center kept me on 
track” brings credibility to the Center that balances 
the recommendation of the counselors who refer 
students there.

Undergirding the counseling at the Center is Bridgit, 
an online sotware that guides students and counsel-
ors through the matriculation maze. Students com-
plete a brief survey that tells them, and the coun-
selors, where they are in the transition process, and 
what remains to be done. he task list standardizes 
counseling sessions, with behind-the-scenes case 

Figure 2: Student Challenges

Figure 3. Leadership Skills of Counselors Assisting 
First-generation Students



management for counselors, and in-app remind-
ers for students. Bridgit also provides the platform 
through which the Center sends text messages to 
keep students on track and recognize them when a 
task is completed. 

he integrated approach is showing some success. 
Among irst-time college goers visiting the St. Louis 
Center, 75% matriculated, compared to national 
estimates of 60% for irst-generation students. 

Kansas City, Missouri, adopted a modiied version of 
the High School to College Center model in 2014. Led 
by the Missouri College Advising Corps, the Center in 
Kansas City emphasizes outreach to students assisted 
by Corps members during the school year. 

his summer San Diego State University (SDSU) 
school counseling graduate students partnered with 
Gear Up advisors to staf a “summer melt” Center 
at Hoover High School.  As a requirement for their 
college and career counseling class, each graduate 
student volunteered at least 10 hours in the center 
over the summer to support students transitioning 
to college.  hese graduate students are then apply-
ing what they learned by designing and implement-
ing interventions with students in high schools this 
year to avoid summer pitfalls next year. 

One size does not it all when it comes to “summer 
melt” interventions, but three factors appear critical 
to success: (1) counselors with the capacity and core 
skills to assist students in the transition from high 
school to higher education; (2) thinking creatively 
and collaboratively about “summer melt” as a com-
munity problem requiring a community solution 
rather than the purview of high schools, higher ed or 
community groups alone; and (3) adopting an inte-
grated approach that may include text messages, near 
peers, or graduate students but retains individual-
ized college counseling at its core. Working together, 
communities can begin to reduce “summer melt” and 
keep students on the path toward college graduation.

Steps School Counselors and College 
Access Partners Can Take Together to 
Address “Summer Melt”

Be proactive and take initiative to address “sum-

mer melt” and the tasks needed for on time 

matriculation.

 • Calculate your school’s “summer melt” rate 

 • Disaggregate the data to determine if there are 

groups who melt at higher rates than others

 • Design interventions to reach out to college-
intending students before their senior year

 • Pay particular attention to irst-
generation and low-income students

 • Emphasize the importance of FAFSA 
completion; provide support to students 
and parents through workshops, hands-
on assistance and web-based resources

 • Administer a student exit survey to learn what 
students think would help them as well as 
gather the most current contact information

 • Identify strategies to involve skilled counselors 
in the summer months, by extending 
district contracts or engaging them via 
community “summer melt” centers

Build collaborative relationships with others who 

are also committed to addressing “summer melt”

 • Organize a meeting and invite 
stakeholders invested in increasing college 
opportunity in your community

 • Determine overlap and shared work areas to 
provide a seamless array of student supports

 • Bring in organizations that specialize in areas 
of need (i.e. College Goal Sunday to help 
with FAFSA completion events, uApsire to 
train counselors on FAFSA completion)

 • Work with community organizations, 
business organizations, higher ed 
institutions, faculty/administration, 
parents, and students to address issues 
and concerns that results in increased 
graduation and postsecondary matriculation 
and to advocate for student needs

 • Utilize the faith-based community 
to help dispel myths around college 
admissions and inancial aid

Find resourceful ways to address barriers and 

concerns.

 • Provide workshops and oice hours at varied 
times to accommodate parent schedules
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a list of students who show a 
particular interest or for whom 
such an experience would be 
most valuable based on their 
plans or their motivation. his 
might include some hard-work-
ing students who aren’t thinking 
about college necessarily – but 
interested in a trade or training 
other than a traditional four-year 
degree. 

How will you reach them – You 
might provide information to in-
terested students through class-
room lessons – or run groups 
where speciic students are 
invited to learn about the process 
and exchange information. You 
can also create a lyer or build 
a page on the school web site – 
maybe even a simple job board 
accessible by those looking for 
interns or internships.

What’s their goal – Have your 
student carefully consider what 
type of work would help them 
better explore a speciic career – 
and if they aren’t sure about what 
they want to do, there are plenty 
of ways to explore more gener-
ally.  Remind them to be creative 
and look for opportunities that 
might not be obvious. hey may, 
for instance, get as much hands-
on experience doing some adver-
tising and web site design for a 
local hardware store as they will 
working for a high-end graphic 
design irm. hey might learn 
some business basics at a pizza 
shop and the inner workings of 
the health industry volunteering 
at a clinic. here are ways to gain 
experience from any job.

Network – In the same way you 
advise them to network. Have a 
lyer you can give any prospec-
tive business or other organiza-
tion that lets them know you 
have students who would like a 
position and provides ways to 

contact you. Ask the school staf 
to let you know about any con-
nections they have.

Get parents involved –  Make 
sure they are ultimately respon-
sible for checking out internships 
and assuring they are safe and 
valuable.

Keep data – Keep records about 
the contacts that you develop 
in helping your students ind 
potential internships, and collect 
information from the students 
who get them and where they 
ind them, it will be useful for a 
future group of students.

Their job

Start them early  –  Generally, 
experts say the winter break is a 
good time for students to search 
for summer jobs or internships, 
but it’s probably valuable to start 
earlier, even if it’s only to develop 
contacts. You might start talk-
ing to your students soon ater 
school starts about making plans 
for the following summer.

Nag about networking – Help 
your students learn about the 
critical value of networking. At 
the high school level, the discus-
sion might start with showing 
them how they already network 
– to meet new people or to date 
or to improve their relation-
ship with a teacher where their 
grade is slumping. Explain how 
they can use those same skills. 
Explain to them how to com-
municate their interest when 
they have an opportunity – even 
rehearse with them.

School connections  – hey 
should use school administra-
tors, teachers, even the people in 
the oice (who sometimes have 
professional contacts outside of 
the school) to make contacts. 
Spouses and families of all these 

professionals oten work in 
other ields or know someone 
who does.  One enterprising 
student sent an email to the 
entire school letting them know 
the sort of internship she was 
interested in and put up a poster 
about her plans. A counselor 
perhaps should not recommend 
this process, but they certainly 
can encourage students to be 
resourceful and perhaps work 
together to come up with a way 
to share their interests and meet 
potential employers. One high 
school holds a summer job fair, 
which includes people hoping to 
hire interns.

Consider colleges, too Especially 
if the student is interested in the 
school. An enterprising student 
might write a professor in the 
ield in which they hope to study 
to see if they need any assistance 
(or their department). hat can 
double as an early college appli-
cation contact.

Records too – Tell them as they 
work to get an internship they 
should keep a separate “future” 
contact list, where they have 
names of anyone who might help 
them with an internship – or 
their career or college plans. A 
good place to start networking 
is with family and friends and 
people they know. Crat a pitch – 
for a classroom assignment, ask 
a teacher to have students write 
a brief pitch about their search 
for a job or internship, includ-
ing who they are, their goals and 
what they are looking for in a 
position. Have them revise and 
improve it, and have them trans-
late it into a 30-second “elevator 
speech” that they might make 
with cold calls to companies 
they want to pursue or, slightly 
revised, to Uncle Bob at hanks-
giving. It will serve them well in 
the future.
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Networking online hey are 
likely to ind plenty of ways to 
network online. A counselor’s 
role might be just in reminding 
them to be safe, and what that 
involves.  Linkedin, again, is the 
most promising, and Internship.
com’s marketplace ofers nearly 
120,000 internships from 83,000 
companies, though some are 
vague about responsibilities. You 
should speak to your students 
about needing clarity about what 
the job entails and being wary 
of any position that requires 
them to pay a fee. Other on-
line internship services include 
Internmatch.com and YouTern. 
Idealist.com lists positions 
world-wide.

A few warnings for them

Keep high standards. It is rare, 
but there are always situations 
where adults try to take advan-
tage of younger people – to do 
their work, or have them do 
menial tasks. Obviously interns 
are sometimes going to do lower 
level work, but they should have 
this spelled out for them early 
and ind a way to stop it if it’s 
excessive – or perhaps if it is 
coming from one particular 
employee. Anything sexual or 

illegal, obviously, is something 
they should be aware of and re-
port. Again, it is important that 
they engage their parents in the 
process.

he labor department has these 
somewhat vague guidelines 
about internships:

he intern

 • must beneit from 
the internship

 • must receive training 
that’s similar to what an 
educational environment 
would ofer

 • must not displace regular 
employees, but should 
work closely with staf

 • must not be entitled 
to a job aterward

 • must not provide employer 
“immediate advantage” 
because of the intern’s work

Critics have said the guidelines 
are too vague, and the depart-
ment has said they intend to 
strengthen and enforce them 
with the growing popularity of 
internships. “What is an immedi-
ate advantage?” asks Mimi Col-
lins, director of communications 
for the National Association of 
Colleges and Employers. “hat’s 
where it’s a little bit vague.”  
NACE’s website has a lot of in-
formation about standards which 
companies ofering internships 
should be expected to meet.

Get a paycheck.  here is a lot 
of controversy about a growing 
trend toward unpaid internships, 
fueled by the number of students 
who want them or think they 
are essential for their success. 
Several groups are lobbying for 
restrictions on unpaid intern-

ships, and in Great Britain they 
have been banned.

One study by Intern Bridge, an 
organization that works to create 
paid internships across the coun-
try, found that 46 percent of uni-
versity career centers reported 
more unpaid internship postings 
during the most recent calendar 
year, compared to 2009-2010. 
About 38 percent reported more 
paid internship postings.

It is an issue you should discuss 
with your students – and they 
should discuss with their parents.

Time out.  Remember, internships 
will take time, and may be espe-
cially diicult if they occur during 
the school year when students are 
busy trying to keep grades up, par-
ticipate in a variety of activities, 
and explore colleges. Experts say 
the student will need to plan for 
at least 10-15 hours per week to 
devote to an internship. Discuss a 
time management plan with your 
student and how an internship 
might it it.

Just a peak. Remind your 
students to keep an open mind 
about their careers - oten we get 
interested in something when we 
are young for what can be frivo-
lous reasons. Just because they 
have explored a career doesn’t 
mean they have to stick with it 
or do an internship in that ield 
speciically.  Changes are pos-
sible later in college or even ater 
they have taken a job.

Jim Paterson has written broadly 
on career exploration, academic 
success and other education-
related topics for several national 
and trade publications. He is 
also a school counselor, and was 
named “Counselor of the Year” in 
Montgomery County, MD, a large 
Washington, DC-area district.
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COUNSELOR DEVELOPMENT

Helping Your Students 
Create a Resume for 
College Admissions
By Jolyn Brand

When your students apply to college, admission 
oicers review more than just their grades — they 
also take note of what students have done outside 
the classroom. Extracurricular activities, such as 
jobs, sports, clubs, and volunteer work, give colleges 
a better sense of who students are and show them 
what students can bring to their campus community.

he best way to show them all of your activities 
and engagement is through a student resume. Some 
colleges will actually request or require submission 
of a student resume, but for others it’s still a good 
idea to not only track activities over the four years, 
but to prioritize them as well. 

he student resume is diferent than resumes 
designed to get you a job; this resume highlights 
student accomplishments and activities through-
out high school. It can be very helpful when illing 
out college applications, when requesting teacher 
recommendations, and when applying for schol-
arships. It focuses on the sections that colleges 
will want to cover in applications: awards/honors, 
activities, and community service.

To begin, students should write down every activity 
and award that they participated in or earned during 
high school. Write down everything ater graduation 
from 8th grade. he students resume doesn’t have to 
adhere to the ‘one page’ rule for formal employment 
resumes. Student resumes are generally two to three 
pages long and include this information:

 ✔ Heading- Name, address, phone number, 
and email address. Some colleges will also 
request your application ID (which can be 
illed in ater application submission).

 ✔ Objective of Overview (optional)- Can 
be used for a speciic purpose, such 
as college major or scholarship.

 ✔ Academic/Education Stats- High school 
name and graduation year. Class rank 
and GPA, SAT/ACT scores. You can also 
include impressive courses- AP/IB, Dual 
Credit classes, and relevant electives.

 ✔ Activities- List clubs and participation. 
Be speciic, don’t use initials or acronyms. 
Include any leadership roles and whether 
or not you were elected to that position.

 ✔ Honors/Awards- List any awards or 
accomplishments, along with grade.

 ✔ Community Service- List activities, 
service performed, approximate 
dates, and hours volunteered.

 ✔ Sports- List teams, position, awards, and grade.

 ✔ Employment/Internships- Start with most 
recent employment and list dates.

Students who begin this resume in 9th grade 
should be reminded at the end of each semester to 
update it by adding any new activities, awards, or 
community service. his reminder also serves as 
a check- students will be able to quickly see which 
sections aren’t getting illed in. 

Once students reach the end of junior year, it’s 
time to ine tune the student resume so that it can 









them ind accurate information, and perhaps calm 
them so they feel less pressure - and ultimately less 
anxiety - when applying to college. 

Help Students Cut Through the Clutter

Consider what happens inside your 17-year-old 
students’ minds when they hear these buzzwords and 
industry phrases used oten by admissions.  hey 
resist. hey shut down. Why should they have to 
relect? hey are focused on their future, not past. 

It does not matter if they don’t want to write an essay. 
Most selective colleges require an essay, or several, 
and so they need to do it. And they should look at it 
as an opportunity, rather than a burden. 

he Common App essay prompts, and personal 
statements for UC-Berkeley, ApplyTexas, and other 
schools, ask students to be introspective. Most teens 
do not have a lot of experience thinking or writing 
about who they are, or how they got to this point in 
their lives.

You will help your students in more ways than you 
may even know if you just talk to them, and let them 
know you understand this is a hard task. hen make 
the task a little bit easier by explaining what colleges 
mean when they use certain words. 

Break Down the Buzzwords 

Start translating the message by using the most com-
mon buzzword: Passion. 

Show us your passion! What is your passion? 

Share your passion. 

Is there something you are so passionate about your 
application might be incomplete without it? 

Ask your students, what does passion really mean? Do 

colleges  want something huge, big, and life chang-
ing. Not at all! hey may tell you they have nothing 
to write because they have not done anything big. Or 
they may say they are going to take trips to work with 
indigent families to show colleges they have passion. 

“We don’t care about your passion,” Cornell’s Felton 
said. “We care about your convictions. What are your 
beliefs? here is no passion without core.”

To help students understand what colleges mean 
when using the word passion, ask them to write down 
a few things they like to do. Here are a few starter 
questions: 

What do you care about?

What are you going to do today when you get 
home from school?

If you could do anything in the world right now, 
what would it be?

What do you do in your free time?

Amy Jarich, Assistant Vice Chancellor and Director of 
Undergraduate Admissions, University of California 
– Berkeley, would love to know what your students 
do in their free time: “I just want to know what you 
care about,” she tells students. “What would you tell 
me in an elevator? Let me know that you’re active and 
alive in the world you live in.”

Jarich and Felton talked about the buzzwords at 
NACAC last fall in San Diego during a panel I mod-
erated: What Admission Wants in an Essay: How to 
Instruct Your Students.

Joining us were high school counselors Ed Schoen-
berg, of Bellarmine College Prep in San Jose, Calif., 
and Olga Morales-Anaya, a former high school 
counselor for San Jose’s uniied school district. She 
developed a curriculum to help underserved students 
write college application essays.

During the session, we talked about the mixed mes-
sages, the buzzwords, and ways to make it all less 
confusing for students. he two counselors shared 
some of their best tips for clarifying the messages 
from admission. Schoenberg suggested counselors 
help students learn how to celebrate leadership in 
the most unlikely places- to move them away from 
boring stories about experiences running for school 
oice, or starting a club, rather than stories showing 
what they learned about themselves.
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 “You don’t have to be elected to anything,” Schoen-
berg said. “You don’t have to be the captain of a 
sports team.” 

He mentioned a favorite story by the son of a jani-
tor, who noticed that his high school classmates were 
leaving the cafeteria in a mess ater lunch. he student 
organized a group of a half-dozen classmates who 
picked up trash, so that the school’s cleaning staf 
wouldn’t be overburdened. 

Another student came into school one day, feeling 
discouraged about his life showing any aspects of 
initiative. He said he had nothing to write about. 
Schoenberg did not believe him and started asking 
leading, probing questions. He helped pull a story 
out of the boy.  “I looked at his ile and saw that he 
played the violin, and that he worked in a senior-
citizens home. I asked him about those. He told me: 
‘Yeah, and I teach the seniors how to play the violin.” 
hen they discussed how he felt when he played for 
the seniors.

he boy wrote a compelling story about what he 
learned about himself when he played his violin for 
the seniors. 

Even with the best intents, well-meaning adults oten 
contribute to the mixed messages the students and 
families take home. 

Following the dynamic, interactive NACAC session, 
we started a LinkedIn group, he College Essay Dis-
cussion: How to Clarify the Message from Admis-
sion. (https://www.linkedin.com/groups/7011206) 
Already, we have hundreds of participants, and we’d 
like you to join the group, share best practices with 
colleagues, and help us continue the conversation.

“We need to start a conversation and change the way 
we all look at it,” Felton said.

Kim Liton is President of Wow Writing Workshop, 
which developed the college admission industry’s only 
proven process for teaching students how to think 
about and write the essay, so admissions oicers 
will pay attention to a student’s application. Wow 
ofers free resources to high school counselors and to 
families. hey also provide paid services for every 
type of student, from a do-it-yourself essay-writing 
program with a “virtual coach”, to essay reviews, and 
private coaching. For more information e-mail info@
wowwritingworkshop.com. 
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college admissions staf from your number 
one college pick.  here is only one spot let.  
What do you want them to know about you?

For the parent brag survey, the questions are geared 
toward an understanding of the child as a whole.  I 
feel sorry for my child’s future counselor because you 
all can see I have been writing his brag survey since 
birth.  he parent brag survey can help me write an 
incredible letter and I encourage you to try and in-
corporate this into your program.  In my parent brag 
survey, I ask them some of the following questions:

 • Choose three to ive adjectives that 
describe your child and give one 
anecdote to support each adjective.  

 • In what areas have you witnessed 
the most growth and development 
in your child in high school.

 • Your child’s high school years have 
been pleasurable/painful because.... Feel 
free to comment on both aspects.

 • Are there any special circumstances your 
child and/or family has encountered that 
the counselor should be aware of?

 • Describe any family factors that inluence 
your child’s choice of schools. hese could 
include inances, legacies, location of 
the college, family expectations, etc...

2. Focus your writing on what is not found else-
where in the student’s application.  Your letter is not 
a time to list all the clubs and sports that little Johnny 

has participated in; they see that already on the activi-
ties list.  However, this can be your time to bring to 
light any unique or interesting tidbits in relation to 
their resume.  For instance, I don’t typically write 
about how many AP’s a student has taken, but I did 
last year when for the irst time in the school’s history 
a student took eleven AP courses.  hough they can 
count that he took eleven on the transcript, I thought 
it was important to note that no one ever had before.  
Another unusual thing I chose to write about was 
a student who founded a Ping Pong Club.  hough 
being founder and president of this club is on his 
activities list, I wasn’t sure that someone from outside 
the school could take this club seriously.  For them to 
see past the title of a club, I wrote about his 95 person 
tournament he organizes every year (bracket style), 
the money he raised, and the charity that received all 
of the proceeds.  herefore, it is o.k. to expand upon 
what is on the transcript or activities list.  

3. Don’t be afraid to get creative!  I was talking to 
an Admissions Representative one time about letters 
and she said that she wished she could tell people to 
write letters that they themselves would like to read.  
I had to pause and really digest how profound of a 
statement that really was!  She is right, the people 
reading these letters are oten no diferent than you 
or I (except probably much younger and with more 
energy!).  I know that I love to hear stories that really 
encapsulate the student.  I don’t necessarily need to be 
dazzled by the loty language and creative prose that 
requires me to use dictionary.com to look up uncom-
mon adjectives.  herefore, when I had a student who 
was infatuated with Latin, I went to the Latin teacher 
and got her to give me a couple of Latin phrases to 
put at the top of my letter.  When I had to write for 
the editor of the paper, I used a headline to draw the 
reader in.  For my graphic design student, I wrote 









Ten trip tips

Ten ways to get the most out 
of a college visit. 

1. Time the visit – when 
students are there and you’re 
ready

2. Let the school know – the 
formal tour pays off

3. Be informed, but ask – do 
your homework and ask 
questions

4. Have an interview – sched-
ule one, but with care

5. Do your own tour – get 
away from the crowd

6. Meet some others – fac-
ulty, students, advisers, 
coaches

7. The dining hall – investi-
gate the students – and the 
ice cream

8. Check out the area – see 
what it offers

9. Get some tickets – see 
a game or a show on cam-
pus

10. Give thanks – follow up 
with a note
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strongly with them.”

He says that being inquisitive in 
this way will give them insight 
into the student experience from 
diferent viewpoints.  “he more 
people they meet with and talk to, 
the more complete a picture they 
might gain.”

Get away from crowd 

Shifman notes that while the tour 
will provide useful information, 
visiting students should try to 
chat informally with students at-
tending the school. He said it can 
give a student a good feel about 
concerns of those enrolled – even 
if they are uncomfortable talking, 
which also may say something 
about their experience.

“Tell them to walk around on 
their own,” says Funk.  Go to 
the food area or dining facilities, 
visit the student center, pick up 
a student paper or publication.  
Especially if they are just doing 
the tour, this gives them a better 
sense of the school.

Ziegenfus says tour guides only 
have a limited time to show stu-
dents the “best of the best.” “hey 
should take some time to explore 
the rest of the campus to make 
sure it’s a good it beyond what is 
shown on the tour.”

Eat in the dining hall

“here is no better spot on cam-
pus to get a true feel for the pulse 
of the campus than the freshman 
dining hall,” says Schifman. 
“he visiting student should 
eavesdrop on conversations; see 
what students are passionate 
about and what the chatter is. 
hey’ll even get to see how good 
the food is on campus.”

“hey can observe some great 
things about the students there,” 

Antoniewicz notes. “People-
watching in the dining hall can be 
a lot of fun and informative, plus 
there is usually all-you-can-eat ice 
cream and cookies.”

Some other things to do

Ea says students should take 
their time.

“When on campus, set aside time 
to grab a cofee or snack at the 
student center, to just sit and 
people watch.  What is everyone 
doing?  Are students, faculty, 
and staf interacting with one 
another, saying hi as they pass 
through the “center?” Or are they 
engaged in conversation, either 
about classes or activities outside 
of the classroom?  Ask your 
student to imagine themselves as 
part of the campus.”

hey should also think about the 
region, says Mai. “Explore the 
area surrounding campus because 
if you are going to be spending 4 
years at this college, you should 
see the opportunities/activities in 
the area.”

At the University of Delaware, 
oicials suggest attending a sport-
ing event or a performance on the 
campus – as a good way for the 
student to relax, enjoy the visit, 
and get a feel for the campus and 
the students.

Delaware and other schools also 
ofer an opportunity to stay over 
night in the dorms at various 
campus for prospects.

End it right

Finally, tell students to follow-
up.  “hey should send a quick 
thank-you to anyone they met,” 
says Antoniewicz. “It leaves a 
great impression, but also gives 
them an opportunity to ask 
follow-up questions.  Inevitably, 

they will be on the drive home 
and new questions will pop into 
their mind.”

Jim Paterson has written broadly 
on career exploration, academic 
success and other education-
related topics for several national 
and trade publications. He is 
also a school counselor, and was 
named “counselor of the year” in 
Montgomery County, MD, a large 
Washington, DC-area district.
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if students get straight A’s in their Algebra and 
Geometry classes in 9th or 10th grade, there are 
always skills that can be exposed on the SAT/ACT. 
One of those is not being able to answer questions 
quickly enough (in a minute or less). � ey may do 
great on all of their homework with all the time 
in the world, but can they recall the knowledge 
of the underlying concepts e�  ciently enough to 
show that on the test? Maybe that isn’t the issue. 
Maybe they can recall that information quickly 
enough, but they’re completely reliant on the 
calculator. And in the case of the new SAT, there is 
a no calculator section (another trap!). Ultimately, 
complacency can be a student’s biggest enemy 
and it has to be fought o�  early and o� en because 
without consistent practice, knowledge and skills 
will wane.

We hope you’ve noticed that each of these tips to 
share with your students is meant to have a bigger 
picture in mind. Preparing for the speci� c content 

on these exams is a no-brainer; it has to happen 
given the stakes. Interestingly, we’ve found that 
explaining how these tangible and intangible skills 
translate into life a� er the test has helped our 
TestRocker students see the value of their prep ef-
forts (and raised scores signi� cantly!). Our online 
programs have uncomplicated the speci� c material 
on the test, and now we’re trying to help counsel-
ors around the world motivate their students to 
reach their potential. 

Michael Henry is the Director of Business Develop-
ment for TestRocker in the United States. He’s helped 
hundreds of students around the world understand 
the importance of their e� orts on these entrance 
exams with incredible results. He can help students 
and schools develop tailored programs to e�  ciently 
and e� ectively utilize the TestRocker programs to 
prepare for the SAT and ACT exams.  Have ques-
tions? Shoot him an email (michael@testrocker.com) 
or give him a ring (210-413-0570). 

By Rob Davenport

You can help your students rise to 
the top of the candidate list by doing 
the following

College enrollment is up across the US, which means 
many schools have more applicants than they can 
accommodate. To get the attention of college admis-
sions o�  cers, your students need to distinguish 
themselves from other candidates. Below are a few 
things that will help them stand out.

To increase your student’s chances of getting in, 
their application materials should show:

1. A fi t between their intentions and the
school’s program. � ey’ll need to demonstrate
some qualities that show college admissions o�  cers
they know themselves, understand the school and
its mission, and have a plan in mind to succeed in
school and use their training in their planned career
or � eld.

2. A sense of their personality. Schools
want to hear a voice in the application essay. � ey

want to know what your student values and what 
drives his or her interests. Avoid making laundry lists 
of achievements or bragging. It tends to create the 
synthetic sense of someone trying to play up qualities 
and make an impression.

3. The ability to succeed academically
or in their planned career. � eir grades, test
scores, and letters of recommendation will convey
whether they’re prepared for a higher education.

4. A constructive use of their time out-
side school. Your student should show that they
pursue their interests when not doing schoolwork.
� is could mean volunteer or community-related
work, a hobby, or clubs and associations joined in
school.

5. The passion to achieve their goals.
� eir essay should show an understanding of how
their higher education feeds into their life’s goals. It
should also show what those goals mean to them.

Rob is with AIE.org. You can � nd the full article and 
other Counselor resources from AIE.org at http://
www.aie.org/plan-for-college/apply-to-college/� ve-
things-college-admissions-o�  cers-look-for.cfm)

Five Things College 
Admissions O�  cers Look For
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Introducing the CEP     

By Steve Syverson

Although there are numerous graduate programs 
and a variety of licenses and certiications available 
to school counselors, virtually none of them recog-
nizes the specialized knowledge base and expertise 
required to do excellent college counseling.

Plumbers and athletic trainers are certiied. Ac-
countants aspire to become CPAs. When you seek 
help with your inancial afairs, you’ll probably seek 
a Certiied Financial Planner. Doesn’t the profession 
of college counseling deserve a professional creden-
tial? his was the genesis of the Certiied Educa-
tional Planner (CEP)TM credential.

he CEP designation is awarded by the American 
Institute of Certiied Educational Planners (AICEP) 
to the most well-qualiied and experienced college 
counseling professionals. It is the only national 
credential available speciically to college counsel-
ors. It is not an entry-level credential and cannot be 
earned solely through coursework. It is awarded to 
professionals who have substantial experience and 
training, and who pass a board-certifying exam. 
And, to retain their credential, CEPs must be recer-
tiied every ive years by demonstrating appropriate 
continued professional development.

Successful candidates for the CEP will have a Mas-
ter’s degree in an appropriate discipline and at least 
ive years of experience as a school-based college 
counselor, as an independent educational consul-
tant, or providing college counseling at a CBO or 
community access organization. Candidates who 
do not have a Master’s degree but have extensive 
experience in the profession may be considered on 
a case-by-case basis.

here are many trajectories to becoming a suc-
cessful, well-informed college counselor, so there 
are not a speciic and rigid set of requirements to 
become a CEP.  he application ofers candidates 
numerous categories in which to document their 
training. hese include formal graduate school 
coursework as well as programs ofered through 
university extensions such as the UC-Berkeley 
Extension Certiicate Program in College Admis-
sions and Career Planning, the Harvard Summer 
Institute on College Admissions, and the UCLA 
Extension College Counseling Certiicate (which 
is ofered on-line). Most candidates have attended 
and/or made presentations at a number of national 
and/or regional conferences ofered by NACAC 
and its Ailiates, the College Board, and ACT. 
Others have contributed to the profession through 
leadership roles in those and similar organizations. 
Webinars increasingly have contributed to the pro-
fessional development of CEP candidates.

On the CEP application, in addition to providing 
their educational and experiential background, 
candidates provide a list of 30 colleges they have 
visited in the past three years and they ofer a 
short “case study” of a student they have counseled 
recently. In the case study, they provide a brief 
outline (about one paragraph) of the student’s edu-
cational record, areas of interest and involvement, 
and family expectations/aspirations for college. 
hen they briely (about one paragraph) describe 
their process in working with the student. And 
inally they list colleges they recommended to the 
student, along with their rationale as to why they 
feel those colleges would be a particularly good it 
for the student.

COUNSELOR DEVELOPMENT
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Candidates also provide ive professional references 
and airm their commitment to the AICEP Prin-
ciples of Good Practice.

Each CEP application is reviewed independently 
by at least two trained readers. Candidates who are 
approved are then invited to sit for the CEP Ex-
amination. Candidates who are not approved are 
given speciic feedback about how to improve their 
application – oten it is simply that they need an ad-
ditional year or two of experience.

he CEP Exam assesses Institutional Knowledge and 
Professional Knowledge. It is proctored and there 
is no access to resources or notes; there is no time 
limit. While some candidates take more time and 
some less, most complete the exam in 3-4 hours.

In the Institutional Knowledge section, the candi-
date is given a list of four of the colleges from the list 
of 30 they have visited. hey choose two of the four 
about which to respond to ive prompts:

 · What type of student might be happy 
and best served at this institution?

 · What are stand-out features or 
attributes of this institution?

 · Describe the physical plan and inluences 
of the surrounding community.

 · What are the general admission criteria? 

 · What are the general parameters of students 
you would refer to this institution?

 · Name one or two examples of similar 
institutions and describe the similarities.

In the Professional Knowledge section the candi-
date is given short vignettes or case studies of two 
hypothetical students. Each outlines the student’s 
general academic background, areas of interests, 
extra-curricular involvements, personal character-
istics, aspirations for college, and any notable family 
situations. For each of the two students, the candi-
date responds to three prompts:

 · What general characteristics would you be 
looking for in colleges for this student?

 · Suggest 3-5 colleges appropriate 
for this student and support your 
rationale for each option.

 · List any other points that should possibly be 
considered in working with this student.

he exams are reviewed anonymously by at least 
two trained readers. he readers will never know 
whose exams they have read, thereby ensur-
ing greater objectivity. Candidates who pass are 
awarded the designation of Certiied Educational 
Planner (CEP). Unsuccessful candidates are ofered 
feedback on their exams and given the opportunity 
to sit for it again within the next 12 months with-
out any additional fee.

Because the ield of college admission is constantly 
evolving, it is critical that CEPs maintain cur-
rent knowledge of the changing trends as well as 
continuing to visit institutions and update their 
knowledge of those institutions. hus, to retain 
their credential, CEPs must be recertiied every ive 
years. he recertiication process does not require 
another examination, but during each ive year 
period, CEPs must document at least 75 hours of 
continuing professional development. Typically 
this involves sessions at conferences, webinars, and 
workshops, but there are a variety of other catego-
ries as well.

Additionally, to maintain their College Knowledge, 
CEPs are required to visit 75 college campuses 
during each ive-year period. While there is no real 
substitute for an actual campus visit, it is possible 
to substitute “campus visit equivalents” for up to 25 
of the required 75 visits. For instance, school-based 
college counselors may sit in on the brieings done 
by visiting college representatives. Five of those 
school visit sessions will count as the equivalent of 
one actual campus visit.

Steve Syverson was the Vice President for Enroll-
ment at Lawrence University in Appleton, WI until 
2011. He has served twice on the NACAC Board of 
Directors and has made numerous presentations at 
regional and national professional conferences on 
admission-related topics. He is currently serving 
in the role of Executive Director of the American 
Institute of Certified Educational Planners. If you’d 
like to learn more about the CEP program or feel 
you may qualify for the Certified Educational 
Planner (CEP) designation, you may obtain more 
information by visiting the AICEP website (www.
aicep.org) or by sending an email to info@aicep.org.
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Redefining Parent/
Teacher Conferences    
 
How Can Counselors Help Students?

By Michelle Rabinowitz

Parent/Teacher conferences at the high school 
level... what feelings does it bring to mind for you? 
Excitement or anxiety?  Have you seen that cartoon 
where 50 years ago it was the teacher and the 
parent on one side of the desk asking the student 
why they were failing a class? Now it is the par-
ent/guardian and student now on one side of the 
desk asking the teacher why the student is failing? 
I get it now. My thought as I let the building ater 
fall conference was, “If they are going to yell at 
me for their child failing, then why should I call?”  
Now I understand why attendance at our parent/
teacher conferences is so low, the reason why the 
teachers in my rural school are reluctant to call 
home to schedule parents. here is something very 
wrong with this. It is time to step back, reformat, 
and make a change. It is not an “us” versus “them” 
mentality, even though that is sure what I felt when 
I was being yelled at by a parent for putting their 
child in “that” class, which he was now failing. 
We, as counselors, are advocates for our students, 
our staf, ourselves, and change when needed.  If 
we consider conferences important, which they 
are, then we need to make them work! If we don’t 
consider them important, then we have essentially 
given up on bringing parents/guardians into their 
student’s education, and that is NOT acceptable. 
We will not give up on making this a team efort 
between school, student, and home.

Conferences are at the time that we given to meet 
families face to face, have conversations regarding 
our students, and hopefully provide connections 
for the student to improve. here are a few things 
you need to consider when planning your next set 
of conferences: 

1. You must have administration support and 
teacher buy in. 

his being important to your administration is 
crucial. he teacher buy in may be forced, but that’s 
ok (insert smiley face). I know of an elementary 
school in which each of their classroom teachers has 
to have 100% of their parents met with in person, 
before they could have their district-given day of. 
his was very efective, but this wouldn’t work at a 
HS since most teachers have an average of 100-150 
students and share students with everyone else. 

So what do you do? Divide and conquer the numbers. 

Consider having your homeroom teacher contact 
the 10-20 kids they have in their advisory/home-
room/etc. his should be the irst person they see 
when they come in the building for conferences. 
hat teacher would then give them the report 
cards and have them go to see the rest of their 
teachers from there. A school that I know that 
does this has 90% attendance with this method.

2. Use your current resources. 

Email- Your school information system can 
probably email out grade reports automatically 
whenever you want them to.

School information system log-in- Providing the 
opportunity and training for families to access 
grades online, possibly during a Freshman orien-
taion time at the beginning of the year or clear, 
visual instructions mailed home with grades.

COUNSELOR DEVELOPMENT
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Phone calls- We can do an auto-bot phone call 
home, it is pretty efective. 

Snail Mail-  You can send grades home a week 
early so concerned parents have time to schedule 
time of when they receive a bad report card.

Ransom-  You can hold grade cards and parents 
can come get them at conferences. 

3. Try new resources.

Reach out to neighboring school districts to ex-
change ideas and strategies.

A Google Form that will add to a common docu-
ment that staf can see.

Online system like SignupGenius or Volun-
teerSpot are free and claim a substantial rise in 
attendance.

 · An online sign up system will send 
automatic email or text reminders so 
parents can’t claim they forgot. 

 ·  Note: play around with it irst, I found once 
a time slot was selected, and then needed to 
cancel that spot, it was tricky to put it back 
in the list to choose from.

4. Change it up!  

Consider switching to student-
led conferences.

he student attends with their 
parent/guardian and walks 
them through their schedule.

Consider changing times.

 · Traditional conferences 
don’t work for some 
populations.

 · Consider adding a 
morning time if you 
live in a community 
with a lot of families 
that work third shit.

Consider changing the weight 

that your parent/teacher conferences has. 

 · Fall conferences attendees get to do 
any schedule changes for spring.

 · Spring conferences attendees get to 
be apart of a ranking system for who 
gets to schedule irst (attendance, 
GPA, and attended conferences).

Implement a point system for students who attend 
P/T conferences, college tours, college rep visits, 
etc = day of school to shadow, movie aternoon, 
inals pass, whatever your students want and will 
work for!

Lead with the positives about students before talk-
ing about grades.

Suggest ways for parent/guardians to be more 
connected with the school or classroom.

Don’t give up on Parent/Teacher conferences until 
they are doing what they are supposed to... con-
necting school and home. 

Michelle Rabinowitz is a 7-12 school counselor in 
Southwest Missouri who enjoys exploring new ways 
to better her school counseling program for the 
betterment of her students and community.
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Blog of the Issue     
 
By Jason Bullock

We constantly search for great content from 
Counselors and Writers that will bring you valuable 
information. We have uncovered a number of blogs 
that provide daily content for the Counselor. Each 
issue we will report on one blog that provides great 
content. 

his issue we are featuring the For High School 
Counselors blog which can be found @ forhigh-
schoolcounselors.blogspot.com

his blog is authored by a High School Counselor, 
Cynthia Morton of Rockdale’s Virtual Campus in 
Georgia. 

Features include:

Peer Helping: Resources, organizations, informa-
tion, and training information for Peer Helping

Resources: Links to online resources for Coun-
selors. Hundreds of tools for Counselors to use in 
one convenient location saved in Livebinder. 

Counselor University: Links to webinars and 
training courses. here are hundreds linked and 
there are some good ones on bullying prevention, 
conlict resolution, NACAC summer academy webi-
nars and many more.

The Best School Counselor Blogs and 
Websites: Links to some of Cynthia’s favorite 
websites. More than 20 blogs are featured with great 
content from Counselors around the country. 

Pinterest Page: Nice resource for Counselor 
photos etc. to use. Cynthia’s Pinterest page with 

High School Counselor tools, technology for Coun-
selors, etc. 

The School Counselor Store: Link to a group 
on Facebook with more than 5,000 members.

I highly recommend this blog as it is comprehen-
sive and has great information that can help you in 
your job. We are always looking for good blogs so if 
you write one please send us the information and it 
could be featured in a future issue

COUNSELOR DEVELOPMENT
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40 alumni participating. We have 
six periods per day with about six 
alumni on each panel.” She con-
tinued, “his not only allows our 
boys to get to know former stu-
dents, but they can beneit from 
each man’s advice and experience 
as he recounts his own path from 
student to occupation.” 

Getting on the right tra-
jectory Incoming students 
oten need assistance to get on 
the STHS path. “Our freshmen 
are coming from many diferent 
middle schools and several school 
systems. Although they may have 
made As and Bs in middle school, 
they may not be completely 
prepared for St. homas’ tougher 
standards,” said Debbie.  She 
continued, “We use our training 
and experience to assist them 
along with sotware such as Na-
viance™ to help with assessments 
and measurements of each new 
student’s particular strengths, 
weaknesses, interests, learning 
style, and personality. his helps 
them adapt to our requirements 
more efectively.”

STHS also uses the SATs, ACTs 
and other testing methods to 
measure progress in various 
subjects. STHS students typically 
score higher than average on most 
standardized tests by the time they 
reach their junior and senior years.

Debbie and her team work most 
closely with parents during the 
irst couple of years. By the time 
boys are in their junior and senior 
years, they’ve pretty well settled 
into the “rigor of a private educa-
tion and commitment of a sport, 
while maintaining a balanced so-
cial life” or so stated a student in 
an article he wrote for he Eagle, 
the STHS student newspaper. 

Debbie says that parents, on 
average, seem more engaged in a 
private school setting. “We meet 

with parents as oten as needed 
and we make sure we meet at least 
annually. During our junior year 
conferences, we work with parents 
and students to help plan the boy’s 
senior year. We also host par-
ent nights periodically. We keep 
families appraised on the availabil-
ity of scholarships and encourage 
parents to complete inancial aid 
forms for college, although we 
may also refer them to others who 
are more expert in the many nu-
ances of inancial aid should it be 
needed.” Debbie put all four of her 
own children through college, so 
she knows the drill both profes-
sionally and personally.

Of course athletics play a sig-
niicant role in an all boys school 
and Debbie points out that many 
students participate in more than 
one sport. “To balance out the 
rigor of our academics and sports, 
our school also has a good, ine 
arts program,” she noted. “Our 
arts programs serve as a sort of 
release valve from the challenges 
of our curriculum.”

Because the school is small it 
does not ofer as many electives as 
larger schools, but STHS students 
are also required to complete 100 
hours of community service by the 
end of their senior year, and theol-
ogy is a required course. Serving 
others is one of the principles of 
the Catholic Social Teaching. 

“Our students express great inter-
est in STEM careers and busi-
ness,” Debbie said. “hat is logical 
because those are generally the 
ields their fathers, uncles or older 
siblings have pursued, and these 
ields are oten at the top of the 
growing careers to explore.” 

Boosting helpful options 
Since taking the position of 
counseling director three years 
ago, Debbie’s staf has grown from 
three counselors to ive. he school 

now provides a program to educate 
and deter students from unhealthy 
choices such as drug, alcohol or 
video game addiction. Support is 
also provided for students with 
family issues such as divorce or 
an absentee parent. She explains, 
“here is help for any student who 
may be exhibiting signs of distress. 
For the last three years, we have 
had a Learning Enrichment Center 
that manages student accommoda-
tions and provides math tutoring. 
he center also helps students 
with their time management and 
organizational skills.”

Despite Debbie’s years of experi-
ence, she believes there is always 
more to be learned and she says 
the value of networking with your 
peers is invaluable. She reads 
LINK for Counselors magazine 
and receives the LINK emails. 
She also belongs to a number of 
professional organizations. STHS 
encourages Debbie and her col-
leagues to attend workshops and 
conferences that will ofer new 
concepts, ideas, or information. 

Although Debbie has landed 
with the eagles, her goal is to help 
them soar even higher. She would 
like to arrange more short-term 
internships for her students and 
collaborate more with the STHS 
alumni base on new projects—but 
those are just two things on her list 
of to-dos.

Connie Voss has been writing 
professionally for over 40 years. Her 
body of work includes a wide range 
of technical articles and human 
interest stories. She researched and 
wrote St. homas High School in 
the 20th Century, an account of 
the irst 100 years of a well-known 
Houston, Texas boys’ school. She 
writes a monthly column on adver-
tising and marketing, and assists 
a variety of industrial irms with 
their advertising communications. 
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initiative, etc).

A. I credit Anne Moigis with bringing the Link 
Crew Program to Huron High School.  It was her 
interest and insight into the middle school’s WEB 
program that sparked us to look into expanding 
the program to the high school. Anne, along with 
two of our teachers, sponsor our Link Program.  
his program is a huge success and helps acclimate 
freshmen to high school life.  It provides a safe 
transition into high school and helps build positive 
relationships with upper classmen and incoming 
freshmen.  Anne is responsible for a lot of the ad-
ministrative background work with the program.  

Anne is also very involved with organizing and 
sponsoring College Application week, as well as 
helping coordinate college visits and parent/stu-
dent nights for inancial aid.  Mrs. Moigis also is 
responsible for coordinating everything for the 
SAT and M-Step testing that occurs every spring.   

Q. Describe this counselor in 100 words of less.

A. Mrs. Moigis is a students’ counselor.  She 
is fun, but also real with her students.  Her life ex-
periences allow her to connect well with students, 
and they know she truly cares about their safety, 
well-being, and futures.  Anne is open-minded and 
all of our students know they will be treated fairly 
and supported by Mrs. Moigis.  Anne is a bright 
spot for students, teachers, parents, and adminis-
trators at Huron High School.  

School Counselors Say Great Things 
About Salisbury University

“ SU falls into that ideal mid-size
university category: small enough
to afford personal attention yet
large enough to provide a wide
range of opportunities.

”Linda Campbell • Lancaster, PA

After touring SU, I now 
understand why kids fall in love
with Salisbury University!
“

”Paul Sommers • Mullica Hill, NJ

Salisbury University consistently
ranks among the nation’s 
best for quality and value in
such publications as 
The Princeton Review and 
U.S. News & World Report. 

To learn more, visit
www.salisbury.edu/admissions
or call 410-543-6161.

www.salisbury.edu

A Maryland University of National Distinction

Application Deadlines
n Early Decision: November 15
n Early Action: December 1
n Regular Admission: January 15

Salisbury provides a warm, caring
atmosphere in a beautiful setting –
with strong academics.
“

”Bettina G. Heiman • Wilmington, DE
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Helping Students 
With Disabilities    

By Elizabeth Drucker

In your work as a high school counselor you 
encounter students with a wide array of needs 
and accommodations. here is no one deinition 
of a student with a disability and they present 
themselves at diferent times and within diferent 
contexts. For example, you might not be aware 
that a student is struggling with a mood or anxiety 
disorder. It is important to know if a student has a 
disability so you can properly assist and advocate 
for them at your school and beyond. 

You are an integral part of your students’ life and 
if you put in an efort, you have the opportunity to 
make a real diference. Accommodations for dis-
abilities depend on the particular disability. You are 
probably familiar with 504 Plans and IEPs. A 504 
Plan allows the facilitation of accommodations in 
the classroom. Making a teacher aware of the dis-
ability can usually be a big help. IEPs (Individualized 
Educational Plan) provide more extensive support 
for students with accommodations and sometimes 
even special education. Common accommodations 
include: extended time on exams, longer deadlines 
for assignments, and a note taker. hese are all inter-
ventions that can begin in high school and continue 
on through college and beyond. 

Testing 

Testing accommodations are very important to 
high school students with disabilities. hese can 
include a wide spectrum of things, such as extra 
time, and a quiet room to take the exam, to accom-
modations for the visually impaired. he SAT and 
ACT exams can both be taken with special test-

ing, where you might be able to administer it. his 
would occur for students who use Braille, a com-
puter, or need a scribe to report their answers for 
them. hey might also provide breaks through the 
sections of the exam. If you are developing a plan 
for students with disabilities, it would be helpful 
to start as early in high school as possible so you 
can determine the accommodations that would 
be most helpful on these national standardized 
tests. Encourage your students to prepare for these 
exams way in advance to reduce their anxiety. 

College Planning

When you begin college planning there are many 
issues you will wish to explore. You might want to 
encourage your students to add a local college or 
university to their list, including one that is a safety 
school. If you have been using accommodations 
in the high school curriculum, you should prepare 
for the documentation that will be required from 
the college he/she needs to receive services. You 
should also make a list of things you are looking 
for in a school. his could be: how far away from 
home, what support services there are, will he/she 
have to live in a dorm? It might also be helpful to 
have them take AP courses or classes at a local col-
lege so they can get a hang of the accommodations 
that will be most helpful for them. Every college or 
university has an oice dedicated to the advocacy 
and assistance of students with disabilities. hey 
are trained professionals who will devise a plan for 
academic success. 

Supportive counseling would be another trick you 

COUNSELOR DEVELOPMENT
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Scholarships For Students 
With Disabilities: 
Here is a list of some helpful ideas for students 
with disabilities: 

Microsoft disability Scholarship:   
This scholarship is for a high school senior living 
with a major disability who intends on matriculating 
into an undergraduate program following high 
school graduation. Must be declaring a major in 
science, business, law, or math.  They must also 
demonstrate financial need and a high school 
cumulative GPA of 3.00. 

http://www.microsoft.com/en-us/diversity/pro-
grams/microsoftdisabilityscholarship.aspx

LD Resources Foundation Award:  
This is for a high school student with a learning 
disability, including dyslexia and ADHD. Its purpose 
is to provide assistive technology resources 
for students. There are currently four different 
awards.

http://ldrfa.org/?portfolio=award-programs

1800wheelchair.com Scholarship:  
This is a scholarship for students in their final year 
of high school, or enrolled in an undergraduate 
program. They must also have a cumulative GPA of 
3.00. The application  is available online. 

http://www.1800wheelchair.com/scholarship/

American Council of the Blind Scholarship 
Program:  
Students must be legally blind, as examined by an 
ophthalmologist, optometrist, or other physician. A 
GPA of 3.3 is required. 

http://www.acb.org/scholarship 

Testing Accommodations for Students With 
Disabilities: 

American College Test (ACT): 

http://www.actstudent.org/regist/disab/

Scholastic Aptitude Test (SAT): 

https://sat.collegeboard.org/register/for-students-
with-disabilities

could use to cope with the stress of college admis-
sions. Students with disabilities are just like any 
other student who would be anxious. You might try 
to teach them relaxation techniques or the use of 
airmations. If you have a social worker or school 
psychologist on board, they might have more ideas 
about how to manage their distress better. Any 
student going through the stress of college admis-
sions should have a plan of attack for managing 
this. Such a plan would include activities of distress 
tolerance such as: writing creatively or painting/
drawing, listening to music, or watching a movie. 

Your students might also want to be aware of the 
burgeoning use of technology. Many very highly 
regarded universities are designing BA programs 
that can be entirely completed online. For example, 
the University of Arizona costs approximately $500 
per credit and ofers bachelor’s degrees in ields 
as diverse as Health, Care, and Society, Philoso-
phy, and Psychology. his is a helpful program for 
students with many diferent life circumstances, 
including students with disabilities. Technology 
is growing every day and graduate degrees can be 
pursued online as well.  

Special Programs

While the online distance learning programs are 
beneicial to many students with disabilities, there 
are some emerging (and more classic) programs 
that help students with many aspects of the college 
student experience. Most of them provide more 
support services, such as tutors in writing, math/
science, and foreign language. hey do extensive 
psychoeducational testing and also provide help 
with study skills, and how to cope in college. One 
program of particular note is the University of Ari-
zona SALT program, which follows through on the 
above goals for undergraduate support for students 
with disabilities. hey also provide “strategic learn-
ing specialists” that work with students to promote 
success in and out of the classroom. While there is 
a charge to being accepted into the program, many 
students and parents alike endorse the program 
and rate it very highly. In fact, many students 
across the country choose to attend the University 
of Arizona based on this program. Many of these 
students would not have been able to succeed in 
college, or not have attended very long at all, due to 
a learning disability. 
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TEST PREP

Attention, Retention 
What the SAT & ACT really test, and why it’s 
important to school counselors.

By Evan Wessler

The SAT and ACT serve as both gateways and gate-
keepers for students seeking college admissions. As 
such, students the country over do their best to pre-
pare for them by poring over content and practice 
exams, seeking to learn strategies and techniques in 
efforts to raise their scores. And rightly so: though 
the College Board and ACT might have us believe 
otherwise, their tests are both highly predictable, 
and are thus teachable. It’s true that certain students 
will never cross a certain score threshold; however, 
it’s also true that most students would never achieve 
their potential on the SAT or ACT without learn-
ing how to tackle the tests as unique exams, vastly 
different from the ones they’re used to seeing in 
school. All this, though, hides two elements of stu-
dent ability that are instrumental to success on the 
SAT and ACT: attention to detail, and retention of 
material. So important are these capacities that the 
correct answers to many of the questions will elude 
students who, despite possessing the sheer intellec-
tual capability of comprehending the material, fail to 
focus on minute details or to search their memories 
for material they covered long ago (or even content 
they have just read). This, in large part, leads to the 
struggles of students whose standardized test scores 
and GPAs are highly disparate, creating tough situa-
tions for counselors of students whose standardized 
test scores are holding them back.

When it comes to testing mental focus and the abil-
ity to sift through detail in questions and answer 
choices, the ACT takes the cake. In fact, I joke with 
my students that the ACT Science test, for instance, 
is a bit of a misnomer, proposing that it ought to be 
called the “Advanced Paying Attention to Detail” 
section instead. Take, for example, a simulated 

sample question and set of four answer choices I put 
together:

Which of the following statements regarding the 
reactions inside the reaction tubes best describes 
the rates of reaction for Enzyme A and Enzyme B? 
Enzyme A’s rate of reaction was:

A. less than Enzyme B’s rate of reaction, because
the rate of product formation in Tubes 1 and 3
was greater than the rate of product formation in
Tubes 2 and 4.

B. less than Enzyme B’s rate of reaction, because
the rate of product formation in Tubes 2 and 4
was greater than the rate of product formation in
Tubes 1 and 3.

C. greater than Enzyme B’s rate of reaction,
because the rate of product formation in Tubes 1
and 3 was greater than the rate of product forma-
tion in Tubes 2 and 4.

D. greater than Enzyme B’s rate of reaction,
because the rate of product formation in Tubes 2
and 4 was greater than the rate of product forma-
tion in Tubes 1 and 3.

Don’t worry about the fact that the specifics mean 
nothing without the context of an experiment. The 
point is that students must pay a great deal of at-
tention to the particulars of the wording in order to 
avoid making careless errors on questions like this 
one. First, they must find which enzyme reacted 
more rapidly; then, they must determine the correct 
rationale, ensuring that the choice they pick uses 
the correct evidence in the correct way to prove 
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their answers. Doing this repeatedly and with high 
accuracy for forty questions in a row after having sat 
through the English, Mathematics, and Reading sec-
tions of the exam requires an immense degree of fo-
cus that isn’t normally tested in a typical classroom 
setting. It is true that in-class high school exams, 
especially those in the maths and sciences, can set 
“traps” for students who aren’t paying attention, but 
when the stakes are so high, the test so long, and the 
pressure so intense, students become exposed to a 
new required level of intensity. Questions on both of 
the exams force students to store lots of information 
in their short-term memories and to organize it very 
quickly: under stressful conditions, any student’s 
ability to do so can become muddled.

Even if students develop the wherewithal to sit 
through a four-hour exam, all the while maintaining 
their ability to pay careful attention to language and 
avoid tossing points away to careless errors, they will 
still come up against another factor not usually dis-
cussed in test prep circles: retention. There are two 
types of retention at play on the SAT and ACT. 

The first is long-term retention. So much of what the 
ACT and SAT test is simply about raw knowledge: 
how much did a student absorb and remember 
through middle and high school? This is especially 
so for the Mathematics sections on both exams, but 
applies also to grammar rules, and in the case of the 
ACT, some science concepts (though raw outside 
knowledge isn’t tested on the ACT Science section, 
students do have to understand general experimen-
tal concepts like controls and variables). Many of 
the topics tested go all the way back to 8th and 9th 
grades, when students learn the fundamentals of 
algebra and grammar––topics tested extensively by 
the ACT, and to be tested even more extensively by 
the Revised SAT. If students’ brains are libraries, and 
the things they learn the books, then it’s all too often 
the case that old volumes are cleared––rather than 
archived––after spending a year in circulation. This 
lack of long-term retention is a big contributor to 
the “high-GPA-low-SAT/ACT-score student” phe-
nomenon, which baffles parents: though their chil-
dren could be doing very well in the current year, 
that won’t mean much if all the other knowledge has 
slipped away and can no longer be applied at will. 

There is also the issue of short-term retention. On 
the SAT and ACT, students must be able to store and 
integrate information under time constraints. This 
is especially relevant on the ACT Reading and New 
SAT Reading sections, which feature several ques-

tions that do not give line references for students 
to use while returning to the passage for answers. 
When they have difficulty with fast processing and 
short-term mental storage, students find it difficult 
to answer questions that don’t point them to specific 
points of the text. Many will end up essentially re-
reading large segments of the passage, wasting valu-
able time doing what a student who does have good 
short-term retention skills will have to do only once. 
Recall in reading––even if it allows a student to 
remember just the approximate location of a fact or 
statement––is crucial if a student is to get through 
the Reading section on either exam efficiently.

All this is relevant to the guidance community 
because it sheds light on the reality of the SAT and 
ACT: they present challenges that test capacities 
beyond sheer intelligence, and present an entirely 
novel test-taking experience for most students who 
sit for the exams. What, then, can counselors do 
with this knowledge? The first thing is to encourage 
students to start working with SAT or ACT material 
early and often. This doesn’t mean students should 
be preparing in 9th grade, but it does mean that stu-
dents should not be putting off thinking about the 
exams two weeks prior to taking them. It also means 
that counselors should encourage students to keep 
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your area. Check out the programs and look for 
student services such as resume-writing assistance 
and job-interview preparation. 

Ask how students are placed in career programs. 
How do they apply? Are some more competitive 
than others? What are the criteria for selecting 
students?

Find out how the students’ day is structured. Are 
they in career programs for a full day or part of 
the day?

Understand how CTE its into your state’s high 
school graduation requirements. In Ohio, for ex-
ample, students graduating from high school ater 
2017 will need to pass state tests, receive suicient 
scores on a college entrance exam, or earn an 
industry credential and satisfactory scores on the 
ACT WorkKeys assessment. Reed, of Butler Tech, 
says this creates another option for students at risk 
of dropping out.

Ask about the school’s classes in academic areas 
such as math and social studies. Sometimes 
schedules at a student’s traditional school and 
technical school conlict, making it appear impos-
sible for the student to take a necessary academic 
class. In cases like this, career schools oten ofer 
these subjects on site so students aren’t short-
changed.

How does the school accommodate students who 
want to take part in sports, performing arts and 
other activities at a traditional high school?

Learn how the school collaborates with you and 
other school counselors. Career and technical 
schools oten have counselors on staf. What is 
their role?

Find out which assessment instruments the school 
uses. Schools that specialize in CTE make good 
use of aptitude tests and interest inventories, such 
as CareerScope and WorkKeys.

Talking with parents 

Students who hear about CTE programs that it their 
interests are oten excited to learn how to take ad-
vantage of them. School counselors can help parents 
help their children by showing how CTE can it into 
a student’s long-term goals.

Here are pointers for discussing CTE with 
parents:

Encourage families to visit the school so they can 

see what modern CTE looks like. “When we can 
get people on site for a tour, it makes a diference,” 
Reed says.

Detail how the CTE curriculum compares with 
what the student would learn at a traditional 
school. Focus on how graduation requirements 
and post secondary preparation is addressed. 
Turner says parents are sometimes surprised to 
learn that Pathinder students take Massachusetts’ 
state-mandated assessments. “It’s not a diferent 
test,” she says. “It’s not watered down. It’s the same 
standards, the same benchmarks.”

Stress that CTE training is likely free, or close to 
free, for high school students. Adults have to pay 
for similar training later. his savings is a plus for 
families worried about the cost of college. “As far 
as career exploration, there’s nothing that can beat 
it,” Reed says. “College is such an expensive place to 
explore careers.” Even if students don’t fall in love 
with a career ield in high school, they can pick up 
skills they can use to earn money for college.

Show statistics demonstrating the demand for 
skilled workers in your region, and how much 
these workers can earn. 

Find out what types of jobs CTE graduates in your 
area land, along with the types of postsecondary 
schools they attend. Invite graduates of your area’s 
CTE programs to speak with your students.

Tell parents about career-focused extracurricular 
activities available to CTE students. housands of 
these students belong to national organizations 
such as SkillsUSA and HOSA – Future Health 
Professionals. “We regularly send kids to national 
competitions,” says Ruttman of Metro Tech. hese 
skill-focused competitions oten shine a spotlight 
on students who aren’t normally recognized for 
excellence.

CTE can give many students the real-world educa-
tion they’re looking for while preparing them well 
for whatever comes next. If students and parents 
have a full understanding of their options they can 
better decide whether career-focused education is 
right for them. 

“Getting buy-in from teenagers is critical to having 
them take ownership of their education,” Turner says.

Rebecca VanderMeulen has written and contributed 
to  NextStepU, Education.com, he Philadelphia 
Inquirer, and many other print and online outlets. 
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he decision whether or not to 
study abroad can be a diicult 
one. But once you’ve decided that 
you have your heart set on travel-
ing to a foreign country, there are 
still many decisions to be made.

o Pick a length
here are study abroad programs 
of all kinds. Go abroad for a few 
weeks, a semester or a year. Take 
a trip during winter break or do a 
summer program.

he most common college 
programs involve studying for a 
semester or year in another coun-
try. Some programs are 
administered by your home uni-
versity, while others are ofered 
through foreign universities.

o Research your options
Some schools send students and 
professors abroad for the semes-
ter, creating a group atmosphere 
with people from your home 
university.

Other schools might be part of 
programs where you’ll be with 
students from other colleges. Or 
you could take classes through 
a foreign university. But before 
signing up with another college, 
make sure credits from other 
universities will transfer to your 
school.

If your school doesn’t have a pro-
gram in the country you want to 
study in, then a private company 
might be the answer.

If you’re up for deep immer-
sion into a diferent culture and 
language, you could also apply 
directly to a foreign university. If 
you plan to inish school in the 
U.S., then you are responsible for 
credit transfer, organizing your 
application and maintaining a 
relationship between your college 
abroad and your home school.

o Pick a location
Make sure the program you pick 
its your needs and your lifestyle. 
Check out the classes before ap-
plying, as well as the housing and 
meal programs.

o Check the requirements
Does your program require a 
certain proiciency of language? 
When do you need to arrive? 
Make sure your academic load is 
acceptable, and ensure that the 
credits will transfer back home.

o Application essentials
Many applications require teacher 
recommendations, a short essay 
and a transcript. Don’t wait until 
the last minute to apply.
And don’t forget to apply for a 
student visa early — it takes time 
to process. For more information 

on student visas, go to http://
travel.state.gov/visa.

Lastly, investigate your health and 
travel insurance and transporta-
tion options. 

o Pack 
Once you’re accepted and all 
your paperwork is in order, start 
packing your bags! Be reasonable 
about what you pack, though. 
Check the climate of the region 
and leave space to bring things 
home! 

Excerpted from “How to spend 
a semester studying abroad” by 
Elizabeth Bond.

Study abroad

NOTES:

__________________

__________________

__________________

__________________

__________________

__________________

__________________

__________________

__________________

__________________
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You’re on the last leg of your high  
school education about to head 
out on your own and take on the 
world. One of the most important 
decisions facing you is your edu-
cation and your career plans. 

You can be anything you want to 
be…the possibilities are endless. 
he irst step though, ater think-
ing about the careers you may 
want to pursue, is deciding what 
kind of training and education you 
will need to achieve those goals. 

Here are some of the educational 
options available to you:

Community college 
hose who go to community 

college obtain a general academic 
education that can help you get 
all your core courses out of the 
way and prepare you for a four-
year school with a speciic major. 
his education typically takes two 
years and can provide you with a 
solid base of academic knowledge 
that you can then apply to a num-
ber of diferent career paths. So if 
you don’t know what you want to 
do when you grow up, that’s OK. 
You can check out classes that 
sound interesting and ind out if 
the career suits you.

Technical school
Technical school, sometimes also 

referred to as vocational school, 
is almost the complete opposite 
of college. Rather than receiving 
a generalized education, students 
who enroll in a course of study 
at a technical school take very 
speciic classes that prepare them 
for a particular job (for example: 
culinary arts, massage therapy, 
oice management, cosmetology, 
fashion design, or information 
technology). Although vocational 
classes are typically found in 
community colleges, there are 
also a large number of technical 
institutes that provide this kind of 
training. 

here is no “best” or “worst” 
choice; both of these educational 
possibilities has advantages and 
disadvantages. However, in order 
to determine which path is the 
right one for you, you must irst 
consider your potential career 
path and the ensuing require-
ments.

Keep a few things in mind:
If you’re not sure about what you 
want to do for a living, or which 
career you’d like to pursue, com-
munity college may be the best op-
tion. his is because college allows 
you to “try on” diferent disciplines 
and see which one its best. 

If you know exactly what you 
want to do, perhaps a technical 
school is the right choice. his 
is particularly true if the career 
you’re interested in requires 
hands-on technical knowledge 
and experience. One of the great 
aspects about a technical school is 
the amount of practical experi-
ence you will obtain during 
your course of study, which will 
directly translate to the job. 

What if you’re not sure about 
what you want to do? Some of 
you may already know exactly 
which career path you want to 
pursue. However, if you don’t 
know, don’t worry — you’re not 
alone! It may take a while for you 
to decide and that’s OK. Talk to 
your parents, friends, teachers 
and counselors, and tell them 
about some of the career choices 
you’re considering or ask them 
for suggestions.

Taking some time to really think 
about what you want to do and 
what willl make you happy is just 
as important as deciding where 
you’ll go to make your dreams 
happen.

Excerpted from “What school is right for 
you” by Anne Chaconas, director of ad-
missions counseling for PowerScore Test 
Preparation (www.powerscore.com)

1

Consider a  
two-year college
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Play sports in college

Interested in playing sports in 
college, but not sure where to 
start? We’ve got you covered. 

Get started early
u Start the process your fresh-
man year of high school and 
schedule a meeting with your 
school counselor and discuss the 
proper sequence of classes you 
will need to participate in NCAA 
Division I or Division II athletics. 

u Review the NCAA Eligibility 
Center information with your 
counselor and become familiar 
with its standards. Student-ath-
letes interested in either of these 
two divisions will need to register 
with the NCAA Eligibility Center 
during your junior year of high 
school. 

u Meet with your counselor 
about your current college 
resume to determine any po-
tential weaknesses. Admissions 
departments are looking for rigor 
in your course work and well-
rounded individuals! If you go 
about the process the right way, 
you signiicantly improve your 
chances of getting admitted to 
your number one choice. 

u Be sure to visit several cam-
puses. Before you visit, do some 
research online. Look at the ath-
letic department variables such 

as the coach, the program and 
current team members. 

u Review program history and 
assess the retention rates of fresh-
man athletes through their senior 
year. 

u Check the number of athletes 
participating in each competition 
and how the program faired with 
their win/loss record. Checking 
the hometowns and high schools 
of the current roster will give you 
an idea of recruiting trends.

When you’re on campus 
ask these questions:
• Ask to see where the team 
practices, locker rooms, weight 
room, training room and where 
competitions take place.

• Figure out the academic success 
of the athletes involved in the 
program? he team GPA is usu-
ally a good indicator. 

• How much traveling does the 

team do and how lexible are the 
professors with getting work in 
advance or make up work/tests? 

Find the right college
If you are truly looking to ind 
the right college it, academ-
ics are the irst priority. Never 
choose a school only based on a 
coach or playing a sport. he best 
litmus test would include your 
desire to still attend that college 
if the coach let or if you were 
injured and not able to participate 
in your respective sport again. 
he ultimate goal is to get your 
degree. Playing a college sport is a 
wonderful bonus but shouldn’t be 
the main reason you selected that 
institution. 

Excerpted from “Recruit Doctor” 
by Chris Bianchi, president of Red 
Penguin Athletics.
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Conference Location Date
Pittsburgh National College 
Fair

David L. Lawrence Convention 
Center

Thursday, February 4: 9:00 a.m. - 12:00 
p.m.; 6:30 p.m. - 9:00 p.m.
Friday, February 5: 9:00 a.m. - 12:00 p.m.

Houston National College Fair NRG Arena
Tuesday, February 9: 9:30 a.m. - 12:30 
p.m.; 6:00 p.m. - 8:00 p.m.

Miami National College Fair
DoubleTree by Hilton Miami 
Airport Convention Center

Sunday, February 21: 12:00 p.m. - 4:00 p.m.

Tampa National College Fair
Florida State Fairgrounds Expo 
Hall

Sunday, February 28: 12:00 p.m. - 3:00 p.m.

Syracuse National College Fair
SRC Arena, Onondaga Community 
College

Thursday, March 10: 9:00 a.m. - 12:00 
p.m.; 5:00 p.m. - 8:00 p.m.

Atlanta National College Fair
Georgia International Convention 
Center

Sunday, March 13: 12:30 p.m. - 4:00 p.m.

Rochester National College 
Fair

Rochester Riverside Convention 
Center

Sunday, March 13: 1:00 p.m. - 3:30 p.m.
Monday, March 14: 9:00 a.m. - 12:00 p.m.

Buffalo National College Fair
Buffalo Niagara Convention 
Center

Wednesday, March 16: 9:00 a.m. - 12:00 
p.m.; 6:00 p.m. - 8:30 p.m.
Thursday, March 17: 9:00 a.m. - 12:00 p.m.

Upstate South Carolina Na-
tional College Fair

TD Convention Center Saturday, March 19: 1:00 p.m. - 4:00 p.m.

Charlotte National College Fair Charlotte Convention Center Sunday, March 20: 12:00 p.m. - 4:00 p.m.

Metro Detroit National College 
Fair

Suburban Collection Showplace
Sunday, March 20: 2:00 p.m.- 4:00 p.m.
Monday, March 21: 8:30 a.m. - 12:00 p.m.

Greater Raleigh National Col-
lege Fair

Raleigh Convention Center Tuesday, March 22: 4:30 p.m. - 7:30 p.m.

West Michigan National Col-
lege Fair

DeVos Place
Wednesday, March 23: 8:30 a.m. - 11:30 
a.m.; 6:00 p.m. - 8:00 p.m.

Hartford National College Fair Connecticut Convention Center
Wednesday, March 30: 9:00 a.m. - 11:30 
a.m.; 6:30 p.m. - 8:30 p.m.
Thursday, March 31: 9:00 a.m. - 11:30 a.m.

Springfield National College 
Fair

Eastern States Exposition (The 
Big E)

Sunday, April 3: 1:00 p.m. - 4:00 p.m.
Monday, April 4: 9:00 a.m. - 11:30 a.m.

Austin National College Fair Palmer Events Center Tuesday, April 5: 5:30 p.m. - 8:00 p.m.

Providence National College 
Fair

Rhode Island Convention Center Tuesday, April 5: 5:30 p.m. - 8:30 p.m.

Omaha National College Fair CenturyLink Center Omaha
Thursday, April 7: 9:00 a.m. - 12:00 p.m.; 
6:00 p.m. - 8:00 p.m.

F  O  R      C  O  U  N  S  E  L  O  R  S
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Conference Location Date
Dallas / Ft. Worth National 
College Fair

Arlington Convention Center Thursday, April 7: 5:00 p.m. - 8:30 p.m.

Honolulu National College Fair Hawaii Convention Center
Tuesday, April 12: 8:30 a.m. - 11:30 a.m.; 
5:00 p.m. - 8:00 p.m.

Columbus National College 
Fair

Greater Columbus Convention 
Center

Saturday, April 16: 1:00 p.m. - 4:00 p.m.

Nashville National College Fair Music City Center Sunday, April 17: 1:00 p.m. - 4:00 p.m.

Cleveland National College 
Fair

Cleveland Convention Center Sunday, April 17: 1:00 p.m. - 4:00 p.m.

Montgomery County National 
College Fair

Montgomery County Agricultural 
Center

Wednesday, April 20: 9:45 a.m. - 12:45 
p.m.

Greater Memphis National 
College Fair

Agricenter International
Tuesday, April 19: 6:00 p.m. - 8:00 p.m.
Wednesday, April 20: 9:00 a.m. - 11:30 
a.m.

San Diego National College 
Fair

San Diego Convention Center
Wednesday, April 20: 9:00 a.m. - 12:00 
p.m.; 6:00 p.m. - 8:30 p.m.

New Jersey National College 
Fair

Meadowlands Exposition Center 
at Harmon Meadow

Wednesday, April 20: 9:00 a.m. - 12:00 
p.m.; 5:00 p.m. - 8:00 p.m.
Thursday, April 21: 9:00 a.m. - 12:00 p.m.

Prince George’s County Na-
tional College Fair

Prince George’s Sports and Learn-
ing Complex

Friday, April 22: 9:30 a.m. - 1:00 p.m.

New York National College Fair
Jacob K. Javits Convention Center 
of New York

Sunday, April 24: 11:00 a.m. - 4:00 p.m.

Orange County National Col-
lege Fair

Anaheim Convention Center Sunday, April 24: 1:30 p.m. - 4:30 p.m.

Ventura/Tri-County National 
College Fair

Ventura County Fairgrounds Monday, April 25: 5:30 p.m. - 8:30 p.m.

Inland Empire National Col-
lege Fair

Ontario Convention Center
Wednesday, April 27: 9:00 a.m. - 12:00 
p.m.; 6:00 p.m. - 8:00 p.m.

Greater Los Angeles National 
College Fair

Pasadena Convention Center
Thursday, April 28: 9:00 a.m. - 12:00 p.m.; 
6:00 p.m. - 9:00 p.m.

San Francisco National College 
Fair

Cow Palace Arena Saturday, April 30: 1:30 p.m. - 4:30 p.m.

Vancouver International Uni-
versities Fair

Vancouver Convention Centre Saturday, May 7: 1:00 p.m. - 4:00 p.m.

Boston National College Fair
Boston Convention & Exhibition 
Center (BCEC)

Sunday, May 22: 2:00 p.m. - 5:00 p.m.
Monday, May 23: 8:30 a.m. - 12:30 p.m.

Please check with show organizer to conirm dates, location and times or for further information
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LINK for Counselors 
thanks you for the 
kind words!    

“hank you for the most recent issue of LINK. I 
added the LINK for the LINK magazine on our 
school guidance page under Resources for Hoover 
High School. Our parents will like this magazine.” —
Jason Downey Hoover High School

“I just received my copy of your magazine. What 
caught my attention were the topics on the front 
of the magazine. hank you for thinking of us 
counselors!” —Cynthia Deiner Los Osos High School

“I just happened to get a copy of LINK Magazine 
and it’s so helpful!” —Sherri O’Lonergan, MA, NCC, 

LPC Air Academy High School

“Your group is doing a great job/service for all of us. 
I use your articles frequently as I advise students and 
parents, and they also keep me fresh and engaged 
with current goings-on. LINK is a hit!” —Steve Cook 

Stoney Creek High School

“We absolutely love LINK! hank you so much for 
this valuable resource.” —Darrell R. Pickard, M.S.Ed. 

Stratford Senior High School

“I’m loving LINK Magazine. Great articles/topics; 
very relevant.” —Robert F. Kennedy Smoky Hill High 

School

“I just got LINK magazine this morning, and I love 
it!” —Mike Hays, M.Ed., LPC-I Northwest High School 

Counseling Team

“We are SO impressed! hank you so much for this 
great resource.” —Jenna Clark Bedford North Lawrence 

High School

“LINK is illed with articles that were 110% relative 
to what we do day in and day out in the high school 
counseling profession. What a great resource for all 
professionals!” —Mary Dolejs Independence High School

“It is a GREAT magazine that students, counselors 
and teachers can read to obtain great college and 
university information.” —Juan Mendoza-Romero, 

Ed.D. Panorama High School

“I am only on page 33 of the magazine and I already 
have great information!! I am really impressed, and 
will look forward to more!!!” —Melanie Schubach 

Boling High School

“I have been in this profession for 24 years and 
this is the best resource I have ever read!” —John 

Chillman, Faith Lutheran, Las Vegas, NV – 11/15

“Love the magazine - always ind great ideas and 
great conversation starters!” Counselor, Signet Research 

Study, 11/15

“I do think the articles are useful and I use them to 
add information to our newsletter for our parents.” 
Counselor, Signet Research Study, 11/15

 “I love that you send me a hard copy and I love 
the size of the book, Easy to carry and read 
while waiting in the school pick up line and for 
appointments. hanks!” Counselor, Signet Research 

Study, 11/15

We love to hear your feedback on how we are doing. 
Send any comments on how we are doing or what you 
would like to see to Jason@linkforcounselors.com. 

TESTIMONIALS
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College Profiles 

BARRY UNIVERSITY
Location: Miami, FL
Website: www.barry.edu
Year Founded: 1940
Type of Institution: University, Private 
Student-Faculty Ratio: 14:1
Tuition Costs: $28,800
Room & Board: $10,600
Average Student Aid Package: $26,808
Average Percentage of Financial Need Met: 44%
Average Scholarship/Grant Aid Awarded: $19,316
Average Work-Study Aid Awarded: $3,000

Barry University in Miami, Fla., ofers exciting 
learning opportunities, with more than 75 majors 
and specializations. You learn in small classes with 
professors who not only know your name, but they 
know your goals and will help you succeed. You 
live on a 122-acre campus just minutes from the 
beach and downtown Miami. You gain hands-on 
experience and apply what you’ve learned in the 
classroom to a rapidly changing world.

Telephone: 800-695-2279
Email: admissions@barry.edu

THE ART INSTITUTES
Location:  National 
Website:  www.artinstitutes.edu
Year Founded: 1970
Type of Institution:  Master’s, bachelor’s, associ-
ate’s degrees, as well as certiicate and diploma 
programs.
Student-Faculty Ratio: Varies by location
Institutional Designation: Private/For-Proit
Tuition Costs:  Actual tuition and housing costs 
will vary depending on program, number of 
credits enrolled, and living arrangements. Contact 
school of interest for details.
Average Student Aid Package: Financial aid is 
available for those who qualify. Students who 
require inancial assistance must complete the 
FAFSA and meet with a inancial aid oicer. Stu-
dents may also apply for a number of scholarships 
focusing on their speciic areas of career interest.
Average Scholarship/Grant Aid Awarded: Aver-
age Scholarship/Grant Aid Awarded
Average Work-Study Aid Awarded: Varies by 
location

The Art Institutes system of schools ofers bach-
elor’s and associate’s degree programs in the areas 
of media arts, culinary, fashion and design. Here, in 
a collaborative, creative, and challenging environ-
ment—from dedicated instructors, many with real-
life experience—students can learn the skills they 
need to build a career on what they love. Find out 
more about our focused curricula and locations at 
create.artinstitutes.edu.

Telephone:  800-894-5793
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CENTRAL ARIZONA COLLEGE
Location: 8470 N. Overield Road, Coolidge, AZ 
85128
Website: www.centralaz.edu
Year Founded: 1962
Type of Institution: Community College 
Student-Faculty Ratio: 18:1
Institutional Designation: Accredited by Higher 
Learning Commission
Tuition Costs: $82 per credit hour for Arizona 
residents / $164 per credit hour for out of state 
residents
Room & Board: www.centralaz.edu/reslife
Average Student Aid Package: $20,124
Average Percentage of Financial Need Met: 82%
Average Scholarship/Grant Aid Awarded: $8,801
Average Work-Study Aid Awarded: $1,500

For more than 45 years, CAC has been serving 
and educating the diverse communities of Pinal 
County, AZ. With ive campuses and three centers 
located throughout the county, CAC provides 
accessible, educational, economic, cultural and 
personal growth opportunities for all ages. The col-
lege ofers nearly 150 degrees and certiicates, on-
line and university transfer courses, career training 
and personal enrichment classes. An on-campus 
living environment featuring residence life options 
is available at the Signal Peak Campus. 

Telephone: 800-237-9814

College Profiles 

D’YOUVILLE COLLEGE
Location: Bufalo, NY
Website: www.dyc.edu
Year Founded: 1908
Type of Institution: D’Youville is an independent, 
urban, coeducational institution. It provides health 
care, business education, liberal arts and profes-
sional programs. 
Student-Faculty Ratio: 12:1
Tuition Costs: $23,900
Room & Board: $11,180
Average Student Aid Package: $20,124
Average Percentage of Financial Need Met: 82%
Average Scholarship/Grant Aid Awarded: $8,801
Average Work-Study Aid Awarded: $1,500

D’Youville’s programs cover everything from 
health care to business education with a strong 
liberal arts core in the curriculum. The success 
of D’Youville’s programs is relected in the high 
placement rate of graduates being employed or 
continuing in advanced studies. This relects an 
excellent return on investment. D’Youville remains 
focused on meeting the demands of the profes-
sional job market and the needs of students. It of-
fers a competitive tuition and lives up to its motto, 
“Educating for Life.”  

Telephone: 800-777-3921
Email: admissions@dyc.edu
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College Profiles 

GANNON UNIVERSITY
Location: Erie, PA
Website: www.gannon.edu
Year Founded: 1925
Type of Institution: University 
Student-Faculty Ratio: 14:1
Institutional Designation: Private - Religious
Tuition Costs: $28,590-$30,310
Room & Board: $10,270-$13,500
Average Student Aid Package: $20,989
Average Scholarship/Grant Aid Awarded: $17,030
Average Work-Study Aid Awarded: $2,300

Gannon University in downtown Erie, Pennsyl-
vania, is a caring community of dynamic faculty 
and staf who educate motivated students in an 
environment inspired by Catholic values. Enroll-
ment at Gannon exceeds 4,400 students, and 
personal attention for each student is provided 
with a student-to-faculty ratio of 14:1. U.S. News & 
World Report’s “America’s Best Colleges” contin-
ues to cite Gannon as a top tier university in the 
northern region of the United States. Additionally, 
Gannon has been ranked in the annual guide’s 
Great Schools, Great Prices category, which airms 
Gannon’s mission of providing a quality education 
at an afordable price.

Telephone: 814-871-7407
Email: admissions@gannon.edu

ERSKINE COLLEGE
Location: Due West, SC
Website: visit.erskine.edu
Year Founded: 1839
Type of Institution: Private, Christian, 4-year, 
liberal arts college 
Student-Faculty Ratio: 12:1
Tuition Costs: $31,345
Room & Board: $10,600
Average Student Aid Package: $35,960 (SC)
Average Percentage of Financial Need Met: >95%
Average Scholarship/Grant Aid Awarded: 
$22,360
Average Work-Study Aid Awarded: $1,500

Forbes ranks Erskine College #1 among Christian 
colleges in South Carolina and #1 among NCAA 
Div. 2 schools in the Southeast (Forbes 2015 Amer-
ica’s Top Colleges). As the irst Christian college in 
the state, Erskine has provided excellent educa-
tion in a nurturing atmosphere for over 175 years. 
Erskine’s small size and rich tradition of scholar-
ship create an ideal atmosphere for students who 
desire close working relationships with faculty. 
The results of this intensely relational approach 
are demonstrated by Erskine’s exceptional rates 
of acceptance and completion in both research 
and professional graduate programs, with several 
programs achieving near 100% placement.

Telephone: 864-379-8838
Email: admissions@erskine.edu
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HOFSTRA UNIVERSITY
Location: Hempstead, NY
Website: hofstra.edu
Year Founded: 1935
Type of Institution: University 
Student-Faculty Ratio: 13:1
Institutional Designation: Private, Non-proit 
Tuition Costs: $39,400
Room & Board: $13,950
Average Student Aid Package: $25,487
Average Percentage of Financial Need Met: 61%
Average Scholarship/Grant Aid Awarded: $15,009
Average Work-Study Aid Awarded: $2,883

Hofstra University ofers students the complete 
college experience — a vibrant, active campus with 
hundreds of cultural and social events annually, 
small classes with experienced faculty, access to 
state-of-the-art technology and facilities — all less 
than an hour away from downtown New York. 

Telephone: 516-463-6700
Email: admissions@hofstra.edu

HAMPTON UNIVERSITY
Location: Hampton, VA
Website: www.hamptonu.edu
Year Founded: 1868
Type of Institution: Private 
Student-Faculty Ratio: 10:1
Institutional Designation: Hampton University, 
coeducational
Tuition Costs: $20,526
Room & Board: $10,176
Average Student Aid Package: $5,632
Average Percentage of Financial Need Met: 35%
Average Scholarship/Grant Aid Awarded: $5,050

At Hampton University “Inspiration to Impact” are 
more than words. We ofer a rich academic envi-
ronment that cultivates leaders. Through global 
scientiic collaborations and modern research proj-
ects, our professors and students are asking ques-
tions and inding answers. We ofer our students 
innovative courses that lead to 48 bachelor’s; 24 
master’s programs; and doctoral or professional 
degrees in nursing, physics, atmospheric/planetary 
sciences, business leadership and administration, 
educational leadership and management, physical 
therapy, and pharmacy.

Telephone: 757-727-5000
Email: admissioncounselor@hamptonu.edu

College Profiles 
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MARSHALL  UNIVERSITY 
Location: Huntington, WV
Website: www.marshall.edu
Year Founded: 1837
Type of Institution: Public  
Student-Faculty Ratio: 19:1
Institutional Designation: Master’s Large
Tuition Costs:  $6,814 (in- state); $15,602 (non-
resident)
Room & Board: $9.832
Average Student Aid Package: $12,033

Marshall University is a state-supported, public 
institution with multiple campuses and educational 
centers in West Virginia. Founded in 1837, the 
university is headquartered on a 100-acre cam-
pus in the heart of Huntington, W.V., the second-
largest city in the state. Students find that Marshall 
combines the best of the opportunities of a large 
institution with the personal care and attention 
expected with a school of a much smaller size.

Telephone: 1-877-goherd1
Email: recruitment@marshall.edu

College Profiles 

LYCOMING COLLEGE
Location: Williamsport, PA
Website: www.lycoming.edu
Year Founded: 1812
Type of Institution: A private, residential, four-
year liberal arts undergraduate institution 
Student-Faculty Ratio: 14:1 
Tuition Costs: $35,000 (year)
Room & Board: $5,552 (room/year); $5,332 
(board/year)
Average Student Aid Package: 100%

At Lycoming College, our network of nearly 15,000 
alumni find success across all industries. They 
include dozens of executives at Fortune 500 com-
panies and public servants at all levels of national 
and international government. They win Pulitzers, 
Oscars and Emmys. They get accepted to nation-
ally ranked graduate programs such as Harvard 
Medical School and the Univeristy of Pennsylvania. 
What’s more, they come back to network, metro 
counsel and help the next generation of students 
find their careers and pursue higher degrees.

One of the nation’s 50 oldest and most respected 
liberal arts colleges, Lycoming College enrolls 
1,400 students from 30 states and 15 countries. 
Join a community of active learners and re-
nowned scholars in class sizes of 18 or less.  Work 
with professors to craft customized, market-
driven majors, minors and concentrations across 
our 36 academic programs.  Compete in one of 17 
NCAA Division III sports.  Study abroad in more 
than a dozen countries.  Put the liberal arts to 
work at Lycoming College.

Telephone: 1-800-345-3920 or 570-321-4026
Email: admissions@lycoming.edu
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MIDWESTERN STATE UNIVERSITY
Location: Wichita Falls, TX
Website: www.mwsu.edu
Year Founded: 1922
Type of Institution: Comprehensive higher educa-
tion system 
Student-Faculty Ratio: 17:1
Institutional Designation: Public, State
Tuition Costs:  $4,002 (in- state); $4,977 (non-
resident) per semester
Room & Board: $3,535-4,050 per semester de-
pending on hall
Average Student Aid Package: $10,933
Average Percentage of Financial Need Met: 67%
Average Scholarship/Grant Aid Awarded: $5,805
Average Work-Study Aid Awarded: $2,681

Midwestern State is recognized as a public liberal 
arts university with strong programs in the arts, 
humanities, sciences, and social sciences as well 
as accredited professional programs in mechani-
cal engineering, social work, nursing, radiologic 
science, respiratory care, athletic training, and 
business, among others. MSU ofers the individual 
attention of a private education but the aford-
ability of a public university. Classes average fewer 
than 30 students, and most are taught by fulltime 
faculty, not graduate assistants. Students are ac-
tive in more than 100 organizations and bring a 
spirit of competition to 13 NCAA Division II athletic 
programs.

Telephone: 800-842-1922
Email: admissions@mwsu.edu

College Profiles 

MERCYHURST UNIVERSITY
Location: Erie, PA
Website: www.mercyhurst.edu/mymuexperience
Year Founded: 1926
Type of Institution: 4-year, Catholic, liberal arts 
Student-Faculty Ratio: 14:1
Tuition Costs: $31,320
Room & Board: $10,800-$12,000 (depending on 
residence hall)
Average Student Aid Package: $17,000
Average Percentage of Financial Need Met: More 
than 90% of students receive inancial aid

Mercyhurst University, founded in 1926 by the 
Sisters of Mercy, is a fully accredited, four-year, 
Catholic comprehensive institution, in Erie, Pa. The 
university ofers more than 100 majors, minors and 
concentrations as well as unique post-baccalau-
reate, advanced certiicate and master’s degree 
programs. In addition, Mercyhurst provides cer-
tiicate and associate degree oferings at branch 
campuses in North East, Corry and the Booker T. 
Washington Center. Inspired by our motto, “Carpe 
Diem” (seize the day), our faculty and students 
are busy making a diference on and of campus — 
from “the Hill” to the far corners of the world.

Telephone: 800-777-3921
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PENNSYLVANIA COLLEGE  
OF TECHNOLOGY
Location: Williamsport, PA
Website: www.pct.edu/link
Year Founded: 1914w
Type of Institution: 4-year college
Student-Faculty Ratio: 17.6 to 1
Institutional Designation: Public
Tuition Costs: $15,810 (PA); $22,470 (out-of-
state)
Room & Board: $10,288

Pennsylvania College of Technology, a special mis-
sion ailiate of Penn State, is a national leader in 
applied technology education. Penn College ofers 
more than 100 bachelor, associate, and certiicate 
majors to nearly 5,600 students in careers ranging 
from manufacturing, design, transportation, and 
construction to hospitality, health, business, and 
natural resources. Business/industry connections, 
small classes, industry-standard equipment, and 
faculty with work experience contribute to strong 
graduate placement rates. The full college experi-
ence awaits those desiring on-campus housing, 
Greek Life, student organizations, and NCAA Divi-
sion III athletics.

Telephone: 800-367-9222
Email: pctInfo@pct.edu

THE OCEAN CORPORATION
Location: Houston, Texas
Website: www.oceancorp.com
Year Founded: 1969
Type of Institution: Vocational/Trade School
Student-Faculty Ratio: 30:1
Institutional Designation: Single Campus/Full 
Academic Year/Proprietary 
Tuition Costs: $21,000
Room & Board: No on-campus housing and meal 
plans available
Average Student Aid Package: $15,541
Average Percentage of Financial Need Met: 78%
Average Scholarship/Grant Aid Awarded: $4,862

The Ocean Corporation has trained men and wom-
en for exciting new careers since 1969. Students 
train at The Ocean Corporation to become com-
mercial divers and industrial NDT inspectors. We 
have been in the business for over 40 years and 
we know the “nuts and bolts” of both industries. 
Our hands-on training takes less than 8 months to 
complete and will give you the competitive edge 
you need to succeed.

Telephone: 800-321-0298
Email: admissions@oceancorp.com
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SALISBURY UNIVERSITY 
Location: Salisbury, MD
Website: www.salisbury.edu
Year Founded: 1925
Type of Institution: 4-year, public comprehensive 
Student-Faculty Ratio: 16:1
Institutional Designation: A Maryland University 
of National Distinction
Tuition Costs:  $8,128 in-state; $16,474 out of state
Room & Board: $10,240 (based on “all day, every 
day” meals and double occupancy renovated 
dorm)
Average Student Aid Package: $7,143 (need-
based)
Average Percentage of Financial Need Met: 
52.4% (need-based)
Average Scholarship/Grant Aid Awarded: $2,514 
(non-need-based), $5,644 (need-based)
Average Work-Study Aid Awarded: $1,888

Nationally recognized for academic excellence, 
Salisbury University is a proud member of the 
University System of Maryland ofering 42 un-
dergraduate majors, 14 graduate programs and 2 
doctorates in nursing practice and education. SU 
is ranked among the nation’s “Best Value” colleges 
by Kiplinger’s Personal Finance, Money, Forbes and 
The Princeton Review and U.S. News & World Re-
port. Washington Monthly also named SU among 
America’s “Best Bang For The Buck” Colleges. Sea 
Gull athletes have earned 18 NCAA Division III na-
tional team championships. Founded in 1925, SU is 
just 2.5 hours from Baltimore and Washington, D.C.

Telephone: 410-543-6161
Email: admissions@salisbury.edu

College Profiles 

REGENT UNIVERSITY
Location: Virginia Beach, VA
Website: www.regent.edu
Year Founded: 1977
Type of Institution: Private, Liberal Arts, Christian 
Student-Faculty Ratio: 17:1
Tuition Costs:  On Campus: $15,900/year (24-36 
credits/yr.); Evening/Online: $395 per credit hour
Room & Board:  Room: $2,150 - $5,785 per se-
mester; Board: $2,520 avg.)
Average Student Aid Package: $11,889
Average Percentage of Financial Need Met: 60%
Average Scholarship/Grant Aid Awarded: $5,499

Regent University prepares students with the 
knowledge to excel and the faith to live with 
purpose. Our 19,000 alumni, from more than 110 
countries, are changing the world as accomplished 
professionals. Named a top-25 school nationally
for online bachelor’s programs (U.S. News & World 
Report, 2014), Regent is among the most aford-
able undergraduate Christian colleges (CCCU 
2014). Fully accredited, challenging programs are 
available online and on campus. New classes begin 
every eight weeks

Telephone: 800-373-5504
Email: admissions@regent.edu
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SUNY OSWEGO
Location: Oswego, NY
Website: www.oswego.edu/admissions
Type of Institution: Comprehensive higher educa-
tion system 
Institutional Designation: Public, state
Tuition Costs: In-state: $6,170; Non-resident: 
$15,820
Room & Board: $12,958
Average Student Aid Package: $7,779
Average Percentage of Financial Need Met: 80%
Average Scholarship/Grant Aid Awarded $5,980
Average Work-Study Aid Awarded: $1,107

Founded in 1861, SUNY Oswego enrolls over 6,800 
full-time undergraduate students at our pictur-
esque and residential campus along the southeast-
ern shore of Lake Ontario in upstate New York.

SUNY Oswego, ofering a broad range of liberal 
arts and career directed academic programs, has 
a reputation for excellence and has been consis-
tently recognized as among the nation’s “Best 
Northeastern Colleges” by The Princeton Review 
and U.S. News and World Report. SUNY Oswego 
has also been named to the President’s Higher 
Education Community Service Honor Roll with 
Distinction.

Telephone: 315-312-2250
Email: admiss@oswego.edu

STATE UNIVERSITY OF NEW YORK 
AT FREDONIA
Location: Fredonia, NY
Website: www.fredonia.edu
Year Founded: 1826
Type of Institution: Fredonia is a comprehensive, 
public, liberal arts university in western New York 
that ofers bachelor’s and master’s degree and 
advanced certiicate programs. 
Student-Faculty Ratio: 16:1
Tuition Costs:  In-state Tuition/year: $6,470; Out- 
of-state Tuition/year: $16,320; Fees: $1,604
Room & Board: $7,600 (room) $4,900 (food)

Fredonia has just what you’re looking for in an 
education. With 5,300 students on a beautiful 
residential campus, it’s the perfect mix of campus 
size and program variety that provides a classic, 
complete college experience in a creative and 
vibrant environment. With afordable tuition and 
housing, Fredonia gives you the academic chal-
lenges of a selective liberal arts college committed 
to developing your character as you prepare for a 
successful career and a rewarding life.

Telephone: 716-672-3251 or 800-252-1212
Email: admissions@fredonia.edu
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TOURO COLLEGE, NEW YORK 
SCHOOL OF CAREER AND APPLIED 
STUDIES (NYSCAS)
Location: NYC
Website: touro.edu/nyscas
Year Founded: 1971
Type of Institution: Comprehensive higher educa-
tion system
Student-Faculty Ratio: 19:1
Tuition Costs: $14,600
Average Student Aid Package: $9,000
Average Percentage of Financial Need Met: 90%

NYSCAS is ideally suited to relect, and respond 
to, the challenges of this new era. Our tradition of 
academic excellence has given us the foundation 
and conidence to reach for new and unimaginable 
knowledge, while the diversity of our University 
system community makes it possible for students, 
faculty, alumni, and neighbors to interact with 
— and thus be transformed by — the multiplic-
ity of human perspectives. At the same time, our 
numerous locations in the world’s most global city 
ofers us a unique laboratory in which to study the 
evolution of modern society, attract and learn from 
the remarkable people who make New York home 
and, in doing so, fulill our responsibilities as active, 
engaged citizens.

Telephone: 212 463-0400 ext.5500
Email: admissions.nyscas@touro.edu

TEXAS A&M KINGSVILLE
Location: Kingsville, TX
Website: www.tamuk.edu
Year Founded: 1925
Type of Institution: Public  
Student-Faculty Ratio: 20:1
Institutional Designation: Four-year
Tuition Costs: $7,700 per year (in-state for 15 
semester credit hours)
Room & Board: $5,051 per semester, $10,102 per 
year
Average Student Aid Package: $9,874
Average Percentage of Financial Need Met: 78%
Average Scholarship/Grant Aid Awarded: $5,154
Average Work-Study Aid Awarded: $2,819

Texas A&M University-Kingsville is the fastest 
growing public doctoral university in the nation. 
Degree oferings include well-known programs 
in engineering, agriculture and music, and new 
programs in veterinary technology and criminal 
justice. Classroom learning is enhanced through 
hands-on research opportunities at both the 
undergraduate and graduate level. Recognized for 
excellence in afordability, inancial aid, athletics 
and more, Texas A&M-Kingsville ofers a complete 
college experience. 

Telephone: 361-593-2111
Email: admissions@tamuk.edu
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UNIVERSITY OF THE WEST
Location:  1409 Walnut Grove Avenue,  
Rosemead, CA 91770 
Website:  http://www.uwest.edu
Year Founded: 1991
Type of Institution:  4 year private 
Student-Faculty Ratio: 10:1
Institutional Designation: WASC accreditted
Tuition Costs:   $4,908/semester
Room & Board: $2,930/semester
Average Student Aid Package: $6,872
Average Scholarship/Grant Aid Awarded: $5,374
Average Work-Study Aid Awarded: $3,300

Founded in 1991, UWest is a WASC-accredited, 
private, non-proit university situated on a beauti-
ful hill in Rosemead, CA.  UWest is committed to 
serving the local community in providing excellent 
academic programs and student-centered services 
to assist students in reaching their educational 
goals. Small classroom sizes allow for individual-
ized attention and interactive learning. In addi-
tion, UWest is committed to providing scholarship 
opportunities for students. UWest programs are in 
Business, Psychology, English, Religious Studies, 
and General Studies.

Telephone:  (626)571-8811 
Email: info@uwest.edu

College Profiles 

UNIVERSITY OF HOUSTON-VICTORIA
Location: Victoria, Texas
Website: www.uhv.edu
Year Founded: 1973
Type of Institution: 4-year public, university 
Student-Faculty Ratio: 18:1
Institutional Designation: Bachelor’s and master’s
Tuition Costs: $7,086 (full-time, in-state, under-
graduate)
Room & Board: $4,686
Average Student Aid Package: $9,680
Average Percentage of Financial Need Met: 58%
Average Scholarship/Grant Aid Awarded: $3,887
Average Work-Study Aid Awarded: $2,313

The University of Houston-Victoria ofers courses 
leading to more than 70 bachelor’s and mas-
ter’s degree programs and concentrations in the 
schools of Arts & Sciences; Business Administra-
tion; and Education, Health Professions & Human 
Development. UHV provides face-to-face classes 
at its Victoria, Texas campus as well as teaching 
sites in Greater Houston, and online classes that 
students can take from anywhere. Since its found-
ing in 1973, UHV has provided students with a 
quality university education from excellent faculty 
at an afordable price.   

Telephone: 877-970-4848
Email: recruitment@uhv.edu
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WILLIAM PEACE UNIVERSITY
Location: Raleigh, NC
Website: www.peace.edu
Year Founded: 1857
Type of Institution: 4-year private 
Student-Faculty Ratio: 15:1
Institutional Designation: Private - Religious
Tuition Costs: $25,850
Room & Board: $9,900

William Peace University (Raleigh, NC) ofers in-
novative academic programs rooted in the liberal 
arts tradition to prepare students for careers in the 
organizations of tomorrow. Nowhere is this more 
evident than in our graduates: 97% of graduates 
are placed in a job or graduate school within a year 
of graduation. Also, WPU is ranked No. 1 nationally 
for its internship program, according to U.S. News 
& World Report.  

Telephone: 919-508-2214
Email: admissions@peace.edu

UTICA COLLEGE
Location: Utica, NY
Website: www.utica.edu
Year Founded: 1946
Type of Institution: 4-year, private, residential 
college 
Student-Faculty Ratio: 11:1
Tuition Costs: $19,996
Room & Board: $10,434

Utica College is a uniquely personal institution 
making bold moves in addressing afordability. 
Specializing in professional education with a 
strong foundation in the liberal arts, UC ofers 
innovative, career-driven programs in 16 of the 20 
most desired majors and an 11:1 student to faculty 
ratio. Utica students get results, in college and 
beyond.  Our faculty and staf never stand still in 
inding ways to give students the most relevant 
learning, real-life experience, and personalized 
mentoring.   

Telephone: 800-782-8884
Email: admiss@utica.edu










